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WHAT’S INSIDE
Indonesian beauty products have increased significantly from year
to year. In the period from 2014 to 2018 the trend of exports of
Indonesian beauty products grew by around 5.01% annually. Indonesia
is one of the cosmetic markets that is large enough so that its business
is prospective and promising.
1

editor’s desk
Dear valuable readers,
The Indonesian beauty industry market is the third largest market in Asia. Great opportunities await the beauty industry players to
succeed in the international world. Indonesia’s population, which is the fourth largest in the world, is considered a great opportunity
in the world of beauty. In this modern age attractive appearance is one thing that is prioritized by everyone, especially for women who
are identical with beauty and beauty. This condition is used by cosmetic manufacturers. The population of around 250 million makes
Indonesia a promising market for cosmetics companies
In the last 5 years the beauty and personal care industry in Indonesia has grown by an average of 5%. Even in 2020, the beauty industry
in Indonesia is predicted to experience the greatest growth compared to other countries in Southeast Asia. As a tropical country, and
rich in beauty heritage, diversity of ethnic groups and cultures, it is unique for the development of potential cosmetic and beauty care
industries. The cosmetics industry is one of the strategic and potential industries considering that currently there are 760 large, medium
and small scale cosmetics companies spread across Indonesia, and are able to absorb 75,000 workers directly and 600,000 workers
indirectly.
In this edition, the Export News bulletin reviews the news about the prospects of Indonesian beauty products that are now increasingly
in demand by the world market and efforts in order to increase exports of the sector in the era of challenging globalization.
Finally, we hope that, even though the information contained in the Export News is very simple, it can be useful for readers.
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HOT ISSUE
Indonesian Cosmetics Industry
National Cosmetics Industry Performance Exceeds
Economic Growth

4

November 2019 E PORTNews INDONESIA

HOT ISSUE
The government, in this case the Ministry of Industry, continues to
spur the development of domestic domestic industries to be more
competitive globally because their business prospects are still quite
bright in the future. Moreover, demand in the domestic and export
markets is increasing, along with the trend of people who are starting
to pay attention to body care products as their main needs. Indonesia
is one of the potential cosmetic product markets so that this business
can be promising for producers in Indonesia who want to develop it.
According to data from the Ministry of Industry in 2017, the national
cosmetics industry grew to 6.35 percent and rose to 7.36 percent in the
first quarter of 2018 which means that the performance of this sector
was able to grow above the national economic growth and is expected
to be translucent throughout 2018 up to 7 percent, in line with startup
growth and growing consumer needs.
In addition, the cosmetics industry in the country grew by 153
companies in 2017, bringing the total to now reach more than
760 companies. Of the total, as much as 95 percent of the national
cosmetics industry is a small and medium industrial sector (IKM) and
the rest is large-scale industry.
To boost the growth of cosmetic performance, the Government is asked
to focus on making various efforts to improve the competitiveness
of the cosmetics industry through various strategic programs and
policies that strengthen the structure of the sector. For example, by
transforming into digital technology to create high added value in the
country along with the industrial era 4.0. Utilization of technology and
digital intelligence starting from the production and distribution process
to the consumer level, will certainly provide new opportunities in order
to increase industrial competitiveness with changes in consumer tastes
and changes in lifestyle,
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According to Euromonitor International, developing countries, including
Indonesia, have contributed 51% to the global beauty industry. In
fact, according to the Ministry of Industry, Indonesia is estimated to
become the main growth market in the beauty industry in 2019. Based
on Government Regulation No. 14 of 2015 concerning the National
Industrial Development Master Plan (RIPIN) for 2015-2035, the
cosmetics industry is one of the mainstay industries, namely priority
industries that play a major role as prime movers of the economy. In
addition to emphasizing the mastery of research and technology to
support the innovation of cosmetics products, it is also expected to
create the independence of cosmetics raw materials, especially based
on Indonesian nature.
Indonesia is one of the cosmetic markets that is large enough so
that this business will be prospective and promising for producers
who want to develop it domestically. The potential of this domestic
market, among others, is increasing the number of young population
or millennial generation. At present, cosmetic products have become
a primary need for women who are the main target of the cosmetics
industry. In addition, along with the times, the cosmetics industry has
also begun to innovate in cosmetic products for men and children.
Another potential is the community’s trend to use natural products
(back to nature) so as to open up opportunities for the emergence
of natural cosmetic products such as spa products originating from
Bali. These spa products are quite attractive to foreign tourists, with
good branding, it is hoped that national cosmetic products can achieve
success such as cosmetic products from South Korea.
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MARKET REVIEW
In the period of 2014 to 2018, Indonesian beauty products trade
performance was quite positive at around 5.2% and contributed
around 0.83% in the world trade of beauty products. For the growth
of Indonesia’s export value from 2017 to 2018 it also increased by
around 4.2%. Based on data from the Food and Drug Supervisory
Agency (BPOM) regarding products circulating in Indonesia in 2016
the number of cosmetics in circulation was 54.84% with a total of
circulating products of 43,531 and an increase in 2017 namely the
number of cosmetics in circulation was 56 , 39% with a total of 53,016
types of products in circulation. Indonesia’s beauty products exports
reached USD 1.03 billion in 2018, and in world trade, Indonesia
contributed to supply beauty products by 0.83% to the world.

2016. The shift in skin care centers that are increasingly to Asia also
raises opportunities for Indonesia to become a powerhouse for skin
care and beauty products. The cosmetics industry in Indonesia itself
began to develop in the 70s. Martha Tilaar Group is listed as a pioneer
in the cosmetics industry in Indonesia. Precisely in 1970, D.R (H.C)
Martha Tilaar started pioneering business in the beauty field. Now the
development of the cosmetics industry in the country is getting bigger.
Martha Tilaar’s success can be traced to the various types of beauty
products that have been successfully produced extraordinary profits.
Based on data from the official website of Marta Tilaar, its party
revealed that at least 11% of the facial care product market in Indonesia
they were able to master through their brands such as PAC, Dewi Sri
Spa, Sari Ayu, Caring Colors, Belia, Biokos, Mirabella, Cempaka and
Rudy Hadisuawarno Cosmetics. As an old player Martha Tilaar not only
has a brilliant background in the local market but also in a neighboring
country.

For countries in the ASEAN region, Indonesia only lost to Singapore
and Thailand, each of which contributed exports of 5.38%, and 1.63%.
Asian countries began to show up in the world cosmetics industry,
such as Japan, Korea and even Indonesia. South Korea began to be
touted as a new France, due to the innovation of its skin care products
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INDONESIAN EXPORT OF BEAUTY PRODUCTS
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Indonesian beauty products have increased significantly from year to year. In the
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The attractiveness of the cosmetics market and industry in Indonesia
Based on an analysis conducted by Worldpanel Indonesia, Indonesian
is inseparable
from the large population
Indonesia. Not surprisingly,
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low. The opportunity
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Head of Corporate
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Communications Rika Anggraini said, Body Shop began to enter the
More than two decades in control of the cosmetics industry in the
Indonesian market since 1992. With a very large Indonesian market,
world, now the position of France will soon be displaced by new
Body Shop was able to achieve sales very quickly.
players. Right in 1990 the country with the capital city of Paris officially

COUNTRY OF BEAUTY PRODUCTS
EXPORTERS 2018

Source: Trademap
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MARKET REVIEW
became the largest powerhouse in the world. Everyone is waiting for
their products and all women want to turn out to be more sexy like
French women. The growing beauty industry makes countries in
Europe take part in enlivening it with a variety of brands. Powerhouse
skin care and beauty began to mushroom in various countries in
Europe and America. Through the L’Oréal Group, the French cosmetics
industry worldwide. Unfortunately, the dominance of European brands
launched by multinational companies is not enough to be able to
maintain the position of France.
It is hoped that the national cosmetics industry will actively synergize in
Research and Development (RnD) activities with research institutions
and universities. It aims to create product innovation according to
current market needs. The cosmetics industry cannot be separated
from the creative sector or lifestyle, and involves links between SMIs
and large industries. So, the success of the cosmetics industry requires
a step of strong collaboration between manufacturing and creativity.
The supply chain system in the cosmetics industry must be built
through mutually beneficial and needy relationships. Moreover, now it
has entered the era of Industry 4.0, where digital transformation will
be able to create added value in the national cosmetics industry.
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LIST OF EXPORTERS
1. BALI TANGI, PT
Jl. Kebo Iwa No. 168, Padang Sambian Kaja - 80117, Bali
Tel
Fax

: (62-361) 415489
: (62-361) 415941

Email : balitangi168@yahoo.com
Website : www.balitangi.com
Products:
Beauty or make-up preparations & preparations for the care of the skin.

2. ARJUNA YOGA SAKTI, PT

Jl. Gunung Guntur XVIII/14, Padangsambian - 80117, Bali
Tel
Fax

: (62-361) 8448696
: (62-361) 8448696

Email
: dayututik@yahoo.com, arjuna.ys@gmail.com
Website : www.sudamala.com
Products:
Beauty or make-up preparations & preparations for the care of the skin.

3. GONDOWANGI TRADISIONAL KOSMETIKA, PT

Kawasan Jababeka I, Jl. Jababeka XVII D, Blok U No. 29 C Cikarang - 17530,
D. K. I. Jakarta
Tel
Fax

: (62-21) 89107915-17
: (62-21) 89107919

Email
: cs@gondowangi.com, klinik@gondowangi.com
Website : www.gondowangi.com
Products:
Beauty or make-up preparations & preparations for the care of the skin,
Cosmetics, Shampoos.

4. KURNIATAMA LESTARI, PT
Jl. Raya Kaligawe KM 5,6 Pangkalan Truk B 18-B, Kel. Genuksari - Kec. Genuk
- 50117, Jawa Tengah
Tel
Fax

: (62-24) 3514522, 3548605, 6584421
: (62-24) 3518772

Email
: mei@vitaher.com, sales@vitaher.com, aatmadi@yahoo.com, 		
kamariaspa@gmail.com
Website : www.vitaher.com
Products:
Beauty or make-up preparations & preparations for the care of the skin,
Cinnamons Oil, Clove Leaf Oil, Essential Oils, Eucalyptus Oil, Face and skin
creams and lotions, Ginger Oil, Green Tea, Hair Lacquers, Herbal Products,
Jasmin Oil, Lavender Oil, Lime Oil, Manicure or Pedicure Preparation, Massage
Oil, Orange Oil, Other Essential Oils, Patchouli Oil, Peppermint Oil, Vetiver Oil.

5. MANDARA SPA INDONESIA, PT

Jl. Raya Kuta No. 707, Kel. Kuta - Kec. Kuta - 80361, Bali
Tel
: (62-361) 755572
Fax
: (62-361) 755573
Email
: KenR@mandaraspa.com, infoasia@mandaraspa.com, 			
nengahs@mandaraspa.com, putra.kamiyana@gmail.com
Website : www.mandaraspa.com
Products:
Beauty or make-up preparations & preparations for the care of the skin.

6. AIR MANCUR, PT

Jl. Mataram Raya No. 1, Kel. Selong - Kec. Kebayoran Baru - 12110, D. K. I.
Jakarta
Tel
: (62-21) 42800575, 42800577, HP : (62-813) 16094160
Fax
: (62-21) 42882118
Email
: export@airmancur.co.id, herry_gunawan@airmancur.co.id, 		
harry_wahyudie@airmancur.co.id
Website : www.airmancur.co.id

Products:
Beauty or make-up preparations & preparations for the care of the skin,
Extracts, Essences & Concentrates of Oth. Tea or Mate, Medicinal Herbs, Other
Mineral Water Containing Added Sugar.

7. PZ CUSSONS INDONESIA, PT

Jl. Halim Perdana Kusuma No. 144, Kebon Besar - Batu Ceper - 15124,
Banten
Tel
: (62-21) 5523472, 5521472
Fax : (62-21) 5522257
Email : iskandar.semendawai@pzcussons.com, pzccommunications@		
pzcussons.com, novita.irmawati@pzcussons.com,
dunex09exim@gmail.com
Products:
Bath And Toilet Soap, Beauty or make-up preparations & preparations for the
care of the skin, Soap In Other Forms.

8. MUSTIKA RATU Tbk, PT

Graha Mustika Ratu, Jl. Jend. Gatot Subroto Kav. 74-75 - Pancoran - 12870,
D. K. I. Jakarta
Tel
: (62-21) 8306754-59, 8711291 ext. 211
Fax
: (62-21) 8306760, 8306753, 8711248, 8707877
Email
: spa@mustika-ratu.co.id, info@mustika-ratu.co.id, 		
jamaluddin@mustika-ratu.co.id, dept_export@mustika-			
ratu.co.id, dwi_py@mustika-ratu.co.id
Website : www.mustika-ratu.co.id

Products:
Beauty or make-up preparations & preparations for the care of the skin,
Cosmetics, Extracts, Essences & Concentrates, of Tea or Mate, Perfumes And
Toilet Waters.

9. BEIERSDORF INDONESIA, PT

Gedung Ratu Prabu 2 Lt. 5, Jl. TB Simatupang Kav. 1B - Cilandak - 12560, D.
K. I. Jakarta
Tel
Fax
Email

: (62-21) 78846266
: (62-21) 78846264
: sri.pujiastuti@beiersdorf.com, titok.kurniawan@beiersdorf.		
com, customercare-id@beiersdorf.com
Website : http://www.beiersdorf.co.id
Products:
Beauty or make-up preparations & preparations for the care of the skin, Other
Human Medicaments, Other Wadding, Gause, Bandages In Packed For Retail
Sale, Pre-Shave, Shaving or After-Shave Preparations.

10. MEIJI INDONESIA PHARMACEUTICAL INDUSTRIES, PT

Jl. Tanah Abang II No. 4, Petojo Selatan - Gambir - 10160, D. K. I. Jakarta
Tel
: (62-21) 3845582, 3845584 (Hunting)
Fax
: (62-21) 34834601, 3457650
Email
: meijiho@rad.net.id, adm@meiji.co.id, Andik@fact.meiji.co.id
Website : http://www.meiji.co.id/

Products:
Beauty or make-up preparations & preparations for the care of the skin, Other
Human Medicaments, Other Vaccines For Human Medicines.
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COMMERCIAL ATTACHES

Australia (Canberra)

8, Darwin Avenue, Yarralumia
Canberra, ACT 2600
Phone
: (+61-2) 62508600, 62508654
Fax
: (+61-2) 62730757, 62736017
Email
: atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)

Boulevard de la Woluwe 38, 1200 Brussels
Phone
: (+32-2) 7790915
Fax
: (+32-2) 7728190
Email
: trade.attache@embassyofindonesia
Website : www.embassyofindonesia.eu

Canada (Ottawa)

55 Parkdale Avenue, Ottawa Ontario, K1Y 1E5
Phone
: (+1-613) 7241100 ext.307
Fax
: (+1-613) 7241105, 7244959
Email
: commerce@indonesia-ottawa.org
Website : http:/trade.indonesia-ottawa.org

China (Beijing)

Indonesian Embassy Dongzhimenwai Dajie
No. 4 Chaoyang District
Phone
: (+00861) 65324748, 3811340842
Fax
: (+00861) 65325368
Email
: atdag-chn@kemendag.go.id

Egypt (Cairo)

Embassy of The Republic of Indonesia
13 Aisha El-Taimoureya St, Garden City, Cairo
Phone
: (+20-2) 7944698
Fax
: (+20-2) 7962495
Email
: atdag-egy@kemendag.go.id

France (Paris)

47-49, rueCortambert 75116 Paris
Indonesian Mission to the European Union Boulevard
Phone
: (+33-1) 45030760, 45044872 ext.418
Fax
: (+33-1) 45045032
Email
: atdag-fra@kemendag.go.id

Germany (Berlin)

c/o Embassy of the Republic of Indonesia
LehrterStrabe 16-1710557 Berlin
Phone
: (+49-30) 47807142
Fax
: (+49-30) 44737142, 47807290
Email
: trade@indonesian-embassy.de
Website : www.indonesian-embassy.de

India (New Delhi)

Embassy of the Republic of Indonesia 50-A
Kautilya Marg Chanakyapuri 110021
Phone
: (+91-11) 26114100
Fax
: (+91-11) 26885460
Email
: atdag-newdelhi@yahoo.com

Italy (Rome)

Indonesian Embassy Via Campania 53-55
Rome 00187
Phone
: (+39-06) 42009101
Fax
: (+39-06) 4880280
Email
: indorom@indonesianembassy.it

Japan (Tokyo)

Indonesian Embassy 5-2-9, Higashi Gotanda,
Shinagawa-ku Tokyo 141-0002
Phone
: (+81-3) 34414201 ext.321
Fax
: (+81-3) 34471697
Email
: trade@kbritokyo.jp
Website : www.shoumubu.kbri.jp

Malaysia (Kuala Lumpur)

Indonesian Embassy No.233 Jalan Tun Razak
50400 Kuala Lumpur
Phone
: (+603) 21164000, 21164067
Fax
: (+603) 21167908, 21448407
Email
: atdag.kbrikl@gmail.com
Website : www.kbrikualalumpur.org

Netherlands (Den Haag)

Tobias Asserlaan 82517 KC Den Haag
Phone
: (+31) 0 703108115
Fax
: (+31) 0 703643331
Email
: dewi.rokhayati@kemendag.go.id,
dewi.rokhayati@indonesia.nl

Philippines (Manila)

Indonesian Embassy 185 Salcedo Street,
Legaspi Village Makati City
Phone
: (+632) 8925061/68
Fax
: (+632) 8925878, 8674192
Email
: atdag-phl@kemendag.go.id

Russia Federation (Moscow)

Indonesian Embassy Apt.76
Entr. 3 Korovyval 7 Moscow 119049
Phone
: (+7-495) 2383014
Fax
: (+7-495) 2385281
Email
: atdag-rus@kemendag.go.id

Saudi Arabia (Riyadh)

Indonesian Embassy Riyadh Diplomatic Quarter
P.O. Box 94343
Phone
: (+966) 11 482 6276
Mobile
: (+966) 534 767 235
Fax
: (+966) 11 488 2966
Email
: atdag-sau@kemendag.go.id

Singapore

Embassy of the Republic of Indonesia
7 Chatsworth Road Singapore 249761
Phone
: (+65) 67375420
Fax
: (+65) 67352027
Email
: rumaksono@indonesianembassy.sy,
rumaksono@kemendag.go.id
Website : www.kemlu.go.id/Singapore/id

South Korea (Seoul)

Indonesian Embassy, 380 Yoidaebang-ro
Yeongdeungpo-gu Seoul 150-895
Phone
: (+82-2) 7835675/7
Fax
: (+82-2) 7837750
Email
: atdag-kor@kemendag.go.id

E PORTNews INDONESIA November 2019

Spain (Madrid)

Indonesian Embassy 65, Calle de Agastia 28043 Madrid
Phone
: (+34) 914130294 Ext. 223
Fax
: (+34) 91413899
Email
: atdag-esp@kemendag.go.id

Switzerland (Geneva)

Indonesia Permanent Mission - Rue de Saint
Jean 30 Geneva 1203
Phone
: (+41-22) 9401736
Fax
: (+41-22) 9401734
Website : www.mission-indonesia.org

Thailand (Bangkok)

Indonesian Embassy, 600-602 Petchburi Road, Rajthevi,
Phayathai Bangkok - Thailand 10400
Phone
: (+66-2) 2523135/40 Ext. 123
Fax
: (+66-2) 2551264, 2551267
Email
: atdag.bkk@gmail.com

United Kingdom (London)

Embassy of the Republic of Indonesia 38
Grosvenor Square London W1K 2 HW
Phone
: (+44-20) 74997661, 72909620
Fax
: (+44-20) 74957022
Email
: atdag-gbr@kemendag.go.id

United States of America (Washington DC)

2020 Massachusetts Avenue, NW, Washington DC 20036
Phone
: (+1-202) 7755200/5352
Fax
: (+1-202) 7755354
Email
: commercial-attacheembassyofindonesia.org
Website : www.embassyofindonesia.org

Vietnam (Hanoi)

50 Ngo Quyen street, Hanoi - Vietnam
Phone
: (+84-24) 38253363, 38253324
Fax
: (+84-24) 38259274
Mobile
: (+84-24) 904517636
Email
: atdag.hanoi@kemlu.go.id

KDEI (Taipei)

Indonesian Economic and Trade Office to Taipei
Twinhead Bld 6F No.550 RuiGoang Rd, Eihu District Taipei
114, Taiwan ROC
Phone
: (+886-2) 87526170 Ext.637, 640
Fax
: (+886-2) 87523706
Email
: kakdei-twn@kemendag.go.id
Website : www.kdei-taipei.org

Commercial Consul (Hongkong)

127-129 Leighton Road, 6-8 Keswick Street, Causeway
Bay Hongkong, P.R.Tiongkok
Phone
: (+852) 36510201, 28904421
Fax
: (+852) 28950139
Email
: kondag-hkg@kemendag.go.id;
info@cgrihk.com
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INDONESIAN TRADE PROMOTION CENTER (ITPC)

BARCELONA

LOS ANGELES

Calle Aribau 250, Bj.08006 Spain
Phone
: (+34) 934144662
Fax
: (+34) 934146188
Email
: info@itpc-barcelona.es
Website
: www.itpc-barcelona.es

3457 Wilshire Boulevard, Suite 101
Los Angeles, CA 90010
Phone
: (+213) 3877041
Fax
: (+213) 3877047
Email
: itpcla@sbcglobal.net;
itpc-usa@kemendag.go.id
Website
: www.itpcla.com

BUDAPEST
No. 101, 1st floor, ECE Building, 12 Bajcsy
Zsilinszky Street Budapest, 1051 Hungary
Phone
: (+36-1) 3176382
Fax
: (+36-1) 2660572
Email
: inatrade@itpc-bud.hu
Website
: www.itpc-bud.hu

BUSAN
#103, Korea Express Building, 1211-1 Choryang
Dong, Dong-gu, Busan, South Korea 601-010
Phone
: (+82-51) 4411708
Fax
: (+82-51) 4411629
Email
: itpc-kor@kemendag.go.id
Website
: www.itpc-busan.com

CHENNAI
3rd floor, Ispahani Center, 123/124
Nungambakkam High Road Chennai 600034
Phone
: (+91-44) 42089196
Fax
: (+91-44) 42089197
Email
: itpc.chennai@kemendag.go.id;
itpcchennai@yahoo.com
Website
: www.itpcchennai.com

CHICAGO
670 N Clark Street, 1st floor Chicago, IL 60654
Phone
: (+312) 6402463
Fax
: (+312) 6402648
Email
: itpc-chicago@itpcchicago.com
Website
: www.itpcchicago.com

DUBAI
Al Masraf Tower 4th floor Office No.403 Baniyas Road
Deira P.O.Box 41664 United Arab Emirates
Phone
: (+971-4) 2278544
Fax
: (+971-4) 2278545
Email
: itpcdxb@emirates.net.ae
Website
: www.itpc-dubai.com

HAMBURG
Neuer Wall 2-6, 20354 Hamburg
Phone
: (+49 (0) 40) 189 8226 10
Email
: itpc@itpchamburg.de
Website
: www.itpchamburg.de

JEDDAH
Consulate General of the Republic of Indonesia
Jeddah Al-Mualifin Street, Al-Rehab District/5
P.O.Box 1021411
Phone
: (+966-2) 6711271
Fax
: (+966-2) 6730205
Email
: itpc.jed09@gmail.com

JOHANNESBURG
7th floor The Forum, 2 Maude Street, Sandown,
Sandton 2146 South Africa
Phone
: (+27-11) 8846240
Fax
: (+27-11) 8846242
Email
: itpc@itpcjohannesburg.com;
info@itpcjohannesburg.com
Website
: www.itpcjohannesburg.com

MEXICO CITY
Arquimedes No. 130, Oficina 105, Primer Piso
Col.Polanco Del. Miguel Hidalgo, C.P.11570
Ciudad de Mexico
Phone
: (+52-55) 50836055/57
Fax
: (+52-55) 50836056
Email
: info@itpcmexicocity.mx
Website
: www.itpcmexicocity.mx
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MILAN
Via Vittor Pisani 8, 6th floor, 20124 Milano
Phone
: (+39-02) 36598182
Fax
: (+39-02) 36598191
Email
: info@itpcmilan.it;
Website
: www.itpcmilan.it

OSAKA
Matsushita IMP Building 2F 1-3-7, Shiromi, Chuo-ku
Osaka 540-6302 Japan Nagahori Tsurumi Ryokuchi Line
Osaka Business Park St. Exit 4
Phone
: (+06) 69473555
Fax
: (+06) 69473556
Email
: itpc.osaka@kemendag.go.id
Website
: www.itpc.or.jp
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SANTIAGO
Nueva Tajamar 481, Torre Sur, Officina 706,
Las Condes
Phone
: (+562) 4410494
Fax
: (+562) 4410495
Email
: itpc@itpcsantiago.cl
Website
: www.itpcsantiago.cl

SAO PAULO
Edificio Park Lane, Alameda Santos No.1787 Conj.111-110 Andar Cerqueira Cesar, ZIP 01419-002, Brazil
Phone
: (+55-11) 32630472
Fax
: (+55-11) 32538126
Email
: itpcsp@itpcsp.org
Website
: www.itpcsaopaulo.org

SHANGHAI
Shanghai Mart Building (Office Tower) 10/F Rooms B 50,
Yan,an Road West No. 2299, Changning District Shanghai
200336 PR China
Email
: itpc.shanghai@kemendag.go.id

SIDNEY
Level 2, 60 Pitt Street - Sidney
New South Wales 2000 Australia
Phone
: (+61-2) 92528783
Fax
: (+61-2) 92528784
Email
: trade@itpcsydney.com
Website
: www.itpcsydney.com

VANCOUVER
567 Seymour St, Vancouver, British Columbia,
Canada V68 3H6
Email
: itpc@indonesiavancouver.org
Website
: www.itpcvancouver.com

Organized by :

The Ministry of Trade of The Republic of Indonesia
Directorate General of National Export Development
Phone : +6221-3510-347/2352-8645
Fax : +6221-2352-8645
tradeexpoindonesia@kemendag.go.id
www.tradeexpoindonesia.com

LAGOS
5B, Anifowoshe Street, Off Odeola Odeku Street
Victoria Island, Nigeria
Phone
: (+234-1) 4619865
Fax
: (+234-1) 4619862
Email
: itpclagos@yahoo.co.id;
info@itpclgs.com
Website
: www.itpclgs.com

DJPEN - Direktorat Jenderal Pengembangan Ekspor Nasional
Kementerian Perdagangan
Jl.M.I.Ridwan Rais No.5, Gedung Utama Lantai 3
Jakarta Pusat, INDONESIA 10110
Telp. : (62-21) 3858171
Fax. : (62-21) 23528652
www. djpen.kemendag.go.id
CSC@kemendag.go.id
CSC Kemendag
@csckemendag

