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The Indonesian footwear industry has been around for some four decades. Just like

like other sectors, the footwear industry has its share of ups and downs. After 40 years,

however, Indonesian footwear industry is getting stronger than ever and has become
one of the flagship industries in the country.
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FROM
EDITOR’S

DESK

Dear Valued Readers,

We have just passed the first quarter of 2013. Every
second, many things happenincludingin the economic
sector. The dynamic situation in the global market
is almost inevitably influences government policies
in almost all countries. One of the issues, which is
likely to trigger workers' unrest, is remuneration
system. The unstable economic situation could impact
production performance at the domestic level and
export performance at the international level. The
new regional minimum wages (UMR), for example,
can affect the development of Indonesian footwear
industry, which is the focus of this April edition of
Export News.

The new UMR was determined in 2012, however,
just like other policies, some parties seem unsatisfied
or disagree with the implementation. Therefore,
we discuss the consequences of the new UMR on
Indonesian footwear industry. The consequences are
specifically in relation to the Indonesian investment
level and export performance.

We also describe the development of footwear
industry in Indonesia since its beginning in the
1970s, then the milestone in 1980s until the latest
improvement after more than four decades. The
significant development of Indonesian footwear
industry is illustrated by the data obtained from
BPS-Statistics Indonesia, UN COMTRADE and the
Portuguese Footwear, Components and Leather
Good Manufacturers Association (APICCAPS).

In summary, the data collected show that Indonesiais
one of the biggest footwear producers, either in Asia
or in the world. The dynamic situation, which affects
the efforts to enhance this sector, is customarily
and could happen in other sectors and in different
nations. The role of the government, particularly
the Directorate General for National Export
Development—Ministry of Trade, is to keep educating
and encouraging local exporters to continuously
create products with innovations and added values,
assisting them to enter potential markets abroad,
and also provide accurate information for foreign
buyers and investors.

Thank You
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New Policy of Regional
Minimum Wages:

Positively Influences Footwear Industry

Since the second semester of 2012, the development
of Indonesian footwear industry is influenced by a
new policy which set a new regional minimum wages
(UMR) for workers including in the footwear sector.

According to some business players, the new policy
has impacted the production cost which eventually
affected the targeted production number and price.
However, the Indonesian export performance in
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2012 does not seem to be affected by the wage
issue.

The data from BPS-Statistics Indonesia exhibits
an increase in total export value, from US$398.63
million in 2010 to USS$527.17 million in 2011. The
Portuguese Footwear, Components and Leather
Good Manufacturers Association (APICCAPS) gives
even a more encouraging figures with the value
of Indonesian footwear exports rose from USS$3.3
billion in 2011 to USS3.5 billion in 2012.

The issue of minimum wage still exists among
businessownersandworkersinthe footwearindustry
in the first quarter of 2013. Some entrepreneurs
in the sector still disagree with the new UMR.
Nevertheless, the Indonesian government keeps
convincing all stakeholders, including local producers
and international buyers, that the new UMR is set
to improve the footwear industry. Before setting
the new UMR, the government, with assistance
from relevant experts, have conducted research to
formulate the new wage.

Beside the effect on domestic production, the new
UMR also influences foreign investments in footwear
sector. Some parties predicted that the investment
level would decrease due to the new wage. On
the contrary, data from the Indonesian Investment
Coordinating Board (BKPM) shows a rising trend of
the number of investment projects in Indonesia, in
the sector of leather goods and footwear industry.
In 2012, there were 73 investment projects, which
means there was an increase by 14 projects in
comparison to 2011.

In practice, a major footwear company, Nike,
has committed to select Indonesia as the biggest
production hub in the world. Jeff Perkins, president
director of Nike Indonesia, said his company was
very satisfied with the profits of its investment in
Indonesia. During its existence in Indonesia, Nike
employs some 175,000 local workers and builds co-
operations with 38 manufacturing companies. With
such significant results gained in Indonesia, Nike
plans to increase its investment in 2013.

The additional investment will be realized on the
condition that there is a certainty related the
remuneration policy. Nike Indonesia expects the
Indonesian government shortly arranges long-
term labor remuneration, so that it can accurately
calculate the investment program in Indonesia.
Since Indonesian workers are considered to be more
when compared to workers in other countries, Nike
Indonesia believes its decision to select Indonesia as
the largest production base is appropriate.

Basically, this condition also benefits the Indonesian
government in terms of export performance.
Approximately 98% of total production is allocated
for export purpose with the remaining 2% is slated for
domestic consumption. That is why, the Nike's export
contribution in 2012 reached USS1,5 billion. As well
as other foreign investors, Indonesian government
and related association also urge foreign investors
to provide work opportunities and possibilities for
local manufacturers. This requirement is applied to
enable transfer of technology and give added values
for Indonesian footwear industry.

Briefly, footwear is one of Indonesian best
commodities. During four years, this export values
grew by 20%. Moreover, this sector grew 47%
last year. This significant achievement has led to a
surplus on balance sheet for footwear international
trade. The main role of the Indonesian government
is to establish regulations that underpin the sector to
grow higher such asthe new regional minimum wage.
For local producers, their role is to create products
that have added values to make them possible to
compete in the global market. Undeniably, footwear
industry has become more attractive for foreign
investors to expand their businesses in Indonesia to
gain great advantages.
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Indonesian Footwear:

Significant Development of Over 40 Years

Indonesia’s Footwear Export Performance

In the five-year period from 2007 to 2011, Indonesia
was included in the world's Top 10 footwear
producers. In 2007 and 2008, Indonesia was ranked
in No. 10 in the global before stepping up a notch to
No. 9 by surpassing France starting from 2009. In the
period, the export of Indonesian footwear grew with
an annual average of 26.05% from 199.22 million in
2007 to US$527.17 million in 2011, according to the
data from UN COMTRADE Statistics.

In the first 11 months of 2012, Indonesian export
was even higher at US$594.94 million, when
compared to US$462.02 million in the same period
in 2011 with a growth of 28.77%. The figure until
November 2012 was even much higher than full
year export figure in 2011 of US$398.63 million.

Another source of data, the World Footwear 2012
Yearbook, which was initiated by the Portuguese
Footwear, Components and Leather Good
Manufacturers Association (APICCAPS), exhibits
a different data collection. In 2011, Indonesia
exported USS$3.23 billion worth of footwear

products. This makes Indonesia to rank No. 7 in
the world's top footwear exporters behind China,
Italy, Hong Kong, Vietnam, Germany and Belgium.
In Asia, the world's largest continent producer of
footwear, Indonesia ranked No. 4 after China, Hong
Kong and Vietnam.

The yearbook also reveals that Indonesia exported
USS3.5 billion of footwear products in 2012, an
increase of 6% when compared to the export figure
in 2011.

Despite the discrepancies in export figures, both
data from BPS — Statistics Indonesia and the World
Footwear 2012 Yearbook showed that Indonesian
footwear industry has been growing steadily and
continuously in the past years.

The significant increase of footwear industry in
Indonesia was initially influenced by the Indonesian
government policy to attract foreign investment
in footwear production for export purpose in
the early 1980s. Moreover, the government also
underpinned the development of this industrial

World Export of Footwear

Exported value (US Dollar thousand)

No Countries
2007 2008 2009 2010 2011
1 | China 3,480,640 3,997,712 4,164,021 5,684,917 7,219,512
2 | Viet Nam 996,426 1,224,000 1,085,820 1,493,769 2,118,630
3 | Belgium 624,153 737,726 777,584 807,380 972,511
4 | ltaly 581,614 632,805 519,374 632,536 770,129
5 | Germany 364,695 444,967 402,586 461,787 700,660
6 | Hong Kong, China 399,158 493,123 472,031 540,571 586,444
7 | Netherlands 264,607 305,635 404,988 459,507 585,268
8 | Spain 304,081 384,669 398,899 424,782 528,165
9 | Indonesia 199,227 275,585 297,847 398,639 527,177
10 | France 268,314 292,628 273,921 332,978 440,452




Review

Indonesian Export of Footwear to the World
(Outer Sole Rub, Plastic or Lea & Upper Textile)

NO. COUNTRY 2008
I united State 66,094
12| Japan 23,293
87 Netherlands 12,711
4| Belgium 46,108
5 ttaly 20,946
16 | Brazi 3,151
- Germany 13,543
8 | France 12,304
9 Mexico 18,450
1110 | united Kingdom 6,658
i china 6,932
12 Panama 3,501
I3 Republic of Korea 4,240
14| south Africa 2,782
8N Australia 1,801
16 | canada 2,121
- Denmark 688
|18 | spain 2,953
- Russian Federation 726
120 | chile 2,358

sector by maintaining political stabilization, so
that it could create conducive situation for the
footwear industry to grow. In addition to footwear
industry, other supporting sectors were also
influential to the growth of footwear industry and
export performance. Appreciably, this condition
has resulted to more efficient production cost and
also boosted the production target as requested by
foreign buyers.

the export destinations of Indonesian footwear
products were still dominated by major countries
or the traditional market countries. There are
only 6 out of 20 countries which were classified
as emerging markets or non-traditional countries:
Brazil, Mexico, Panama, South Africa, Russia
and Chile. The existence of Indonesia footwear
products in a particular country is expected to
open new opportunities to enter the markets

2009 2010 2011 2012
(Us$ 000)
69,229 88575 96,559 143,819
23,705 34,166 43392 64,397
13,711 30,216 51,619 46,329
50,794 40,186 30,620 43,628
19,615 24,378 38579 33,551
4,544 11,399 21,369 32,980
11,735 17,050 23,183 29,508
11,482 22733 27,130 27,049
13,339 26,058 23,969 25436
16,948 19,399 17,737 24,032
9,336 10,047 12,845 22,094
3,309 6,541 13,956 18,267
5,336 6,754 12,128 17,099
4,942 3,167 7,331 12,929
2,124 4,328 8,755 11,778
3,459 5,773 7,588 11,684
1,017 2,516 9,869 10,041
3,183 7,564 10,338 9,751
858 1,175 6,303 8,721
3,397 3,187 5,213 7,817

in the surrounding countries. For example,
Indonesian exports to Brazil can assist the entry to
other markets in the Latin America region such as
Ecuador, Colombia, Paraguay, Peru and Uruguay.

The non-traditional markets are the countries
which provide export opportunities that have never
been explored before, or have just been under-
utilized. Previously, Indonesian exporters mostly
focused on developed countries or traditional
markets as their export destinations such as the
United States, the European Union and Japan.
Due to the impact of global economic recession,
the chairman of the National Executive Board of
the Indonesian Footwear Association (Aprisindo),
Eddy Widjanarko, recommended that Indonesian
exporters to enter and grab new opportunities in
the non-traditional markets.
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The recommendation is in accordance with the
policy of the Indonesia Trade Ministry to implement
new strategies in countries not suffering from the
recession. Since the global recession hits major
countries, the purchasing power of their citizens
indicates a decreasing trend. In other words, the
capability of the nation to import products from

overseas also goes down. However, traditional
markets still offer opportunities and economic
benefits. Therefore, the Indonesian government
still urges the exporters to build trade relations
with the major countries, while at the same time
pay more attentions to the emerging markets in the
non-traditional countries.

Indonesian Footwear Industry

A trade analysis on Indonesian footwear industry
describes the main primary factors, which
underpinned the success of the Indonesian
footwear industry: the surrounding situations or
environment,demands, othersupportingindustries,
strategy and trade structure, government policies
and also the opportunities and trade potentials
for the products to grow in domestic markets.
On the other hand, there are also several players
who influence the efforts to enhance products’
competitiveness: government, business owners,
suppliers, associations, financial institutions (banks)
and competitors’ standardization agencies.

Furthermore, Indonesia also has three alternative
strategies implemented in order to boost
competitiveness consisting of technology mastery,
the creation of effective business situation and the
use of domestic raw materials to reduce production
costs. As a result, Indonesia is now listed in the
world's Big 10 footwear producers and the Big 5
in Asia. Therefore, this industry can keep growing
since its beginning in the 1970s.

Beside the success in reaching high export
performance, some of Indonesian business players
in the footwear industry have also been awarded in
international competitions. For example, five shoe

designers from three different companies were
acknowledged as the winners in the International
Footwear Design Competition (IFDC) in Guangzhou,
China in 2012. There were 119 footwear designs
registered coming from 12 countries. Through a
selection process, five from 29 designs created by
Indonesian participants were announced as the
winners.

To further encourage the local footwear industry,
Aprisindo has signed a Memorandum of
Understanding (MoU) with the Malaysia Footwear
Manufacturer Association (MFMA) during the Indo
Leather and Footwear (ILF) exhibition which took
place at the Jakarta International Expo (JIExpo) in
2012. This cooperation was established in order to
develop and strengthen trade relations between
both countries. In practice, the MoU was signed
to enhance investments in footwear sector in
both Indonesia and Malaysia by regularly organize
meetings to share information and build effective
communication with the purpose of sharing
experiences and strategies in overcoming further
challenges in the global industry. The MoU, which
aims to eliminate barriers in entering footwear
markets in both nations, is valid for two years and
can be extended for another two years.

NAME OF
DESIGNERS DESIGN TITLES CATEGORIES COMPANIES

Hariyadi Sandals in Shoes Men shoes Sumber  Kreasi
Fum1k0
Hariyadi You are what you Female moccasin PT. Sumber Kreasi
think Fumiko
Felix L, Yulianto, Root Sport shoes PT. Tri Tunggal Bangun
M. Triangga Sejahtera
Eko Wahono Shrimp sandal Women shoes BPIPI
Eko Wahono Mountains Women shoes BPIPI
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Success Story:

Ni Lou is a brand of footwear product which is
specializingin women'’s high heels. It is created by Ni
Luh Djelantik from Bali. Previously, Ni Luh produced
shoes based on her personal experiences when she
could not get shoes that suited her feet. Therefore,
in 2003, with her partner from France who also
was also passionate on shoes, Ni Luh established
a footwear business in Bali. Unfortunately, her first
attempt went bankrupt. She then commenced her
own business by opening an undecorated outlet
where there were only three pairs of shoes being
displayed. Due to limited budget, at that time Ni
Luh produced shoes only by order. As time goes by,
Ni Luh had the confident to apply for a bank loan to
enlarge her business by labeling her outlet with Ni
Lou brand which was derived from her own name.

Ni Luh’s is undoubtedly creative which could
be seen when she was offered to co-operate
with Topshop, a famous outlet from the United
Kingdom, which planned to expand its business
outside Europe, in 2004. This cooperation certainly
gave Ni Luh an opportunity to enter the European
market. Moreover, on another day in the same
year, a female Australian consumer visited Ni Luh’s
outlet and was very impressed with the shoes.

The consumer offered a cooperation to be Ni
Lou's distributor Down Under. Nowadays, Ni Luh’s
footwear business produces 200 pairs of shoes
each month.

However, Ni Luh admits that there are still foreign
buyers or consumers who underestimate the quality
of Indonesia shoes. This reality does not put Ni Luh
down. On the contrary, she is motivated to keep
producing better and better footwear products. Ni
Luh wants to convert that negative opinion into a
positive one.

Ni Lou footwear brand is currently displayed in
hundreds places including 35 personal outlets all
over the world which are located in 20 countries,
for examples, the United States, France, United
Kingdom, Caribbean, Japan, Australia and United
of Arab Emirates. On the other hand, Ni Luh only
has three outlets in Indonesia, one in Bali and two
in Jakarta. This is because Ni Luh really focuses
her segment on international markets. Among her
consumers are famous Hollywood stars such as
Uma Thurman, Julia Roberts, Giselle Bundchen,
Tara Reid and Robyn Gibson (Mel Gibson’s wife).
At the early stage, Ni Luh only had 2 workers but
now there are 22 employees and three personal




assistants who help Ni Luh running her footwear
business.

The designs of Ni Lou footwear are inspired by
nature and graphical shapes. Most of the products
are made from original leather and combined with
gunny sacks, brasses, woods and beads. The prices
attached include long life guarantees. Once one of
the parts is broken, the consumer can ask for a free
repair. Ni Luh also provides discounts for the next
purchases. The after-sales services are provided to
generate customer satisfaction and loyalty. Ni Luh
also designs footwear for other brands in Australia
such as Nicola Finetti, Shakuhachi, Tristanblair and
Jessie Hill.

EXPORT

Review




OF EXPORTERS

PT. ANSULINDO KHARISMA LESTARI
JI. Sukamenak No. 135 A, Bandung
West Java, Indonesia

Phone  :(62-22) 5410745, 5410746

Fax : (62-22) 5410747
Email :ansulindo@bdg.centrin.net.id
Web : www.ansulindo.com

Products : shoes
Brand : BORSA

PT. CARVIL ABADI

JI. Muara Baru, Komp. Pergudangan
Nilakandi No. 5-6, North Jakarta, Indonesia
Phone  :(62-21) 6621529

Fax :(62-21) 6630378
Email : anon@carvil.co.id
Web : www.carvil.co.id

Products : shoes, sandal
Brand : CARVIL

CV. DHISAL AMANAH

JI. Srikandi Blok B 4 No. 34 Istana Mentari
Regency, Cemengkalang, Sidoarjo

East Java, Indonesia

Phone : (62-31) 8065719

Fax : (62-31) 8065052

Email : purnomoprobonug@gmail.com,
mail@dhiifs.com

Web : www. - iifs.com

Pr. + : chaacter sanda+62-31 Is, shoes
Bra. + DHIIS

PT. GLOBAL TIGA PUTRA

JI. Barata Jaya 57 D, Surabaya

East Java, Indonesia

Phone  :(62-31) 72417988, 5016551

Fax :(62-31) 5016551
Email : haidar_bahalwan@yahoo.co.id
Web : www.bahalwancompany.com

Products : character sandals, shoes
Brand : SORRENTO, REDSTON

PT. INTIDRAGON SURYATAMA
JI. Pahlawan No. 44 Mojokerto
East Java, Indonesia

Phone  :(62-321) 321966-7

Fax : (62-321) 322860
Email : intidragon01@yahoo.com
Web : www.attshoes.com

Products :sport shoes, EVA beach sandal, thongs

& slippers
Brand : OEM

PT. KING’S SAFETYWEAR

Super Block Mega Glodok Office Tower A Lt. 5
JI. Angkasa Kav. B 6, Kota Baru, Bandar
Kemayoran, Jakarta, Indonesia

Phone :(62-21) 26646688,

Fax : (62-21) 65701574
Email : johny@kingsafetywear.com
Web : www.kingsafetywear.com

Products : upper, shoes
Brand : KING’S

LA SPINA COLLECTIONS

JI. Gunung Sahari Il / A5 — A7

Jakarta Pusat 10610 Jakarta - Indonesia
Phone : (62-21) 96990047

Fax : (62-21) 4205127
Email : liannagunawan@yahoo.com
Web : www.laspinacollections.com

Products : shoe
Brand : LA SPINA

PT. VENAMON

JI. Terusan Kopo Km. 11 No. 127,

Bandung 40971, West Java, Indonesia

Phone  :(62-22) 5892021, (62-22) 5893551

Fax : (62-22) 5892004
Email : lenny.setiadi@gmail.com
Web : www.moenus-footwear..com

Products : shoes, sandal
Brand : MOENUS, LIBRA




Australia (Canberra)

Canberra Brussellndonesian Embassy 8,
Darwin Avenue, Yarralumia

Telp  : (+61-2) - 62508654

Fax. : (+61-2) - 62730757

Email : atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)

Indonesian Mission to

the European Union Boulevard

De La Woluwe 38, B -1200 Belgium
Telp.  : (322)-7790915

Fax.  : (322)-7728190

Email : atdag-blx@kemendag.go.id

Canada (Ottawa)
Indonesian Embassy 55
Parkdale Avenue, Ottawa, Ontario

Telp. : (+1-613)- 7241100 ext. 306
Fax. : (+1-613) - 7241105, 7244959
Email : atdag-can@kemendag.go.id

Website : www.indonesia-ottawa.org

China (Beijing)

Indonesian Embassy

DongzhimenwaiDajie No. 4 Chaoyang District
Telp. : (0086-1) - 65324748, 3811340842
Fax. : (0086-1) - 65325368

Email : atdag-chn@kemendag.go.id

Denmark (Copenhagen)
Indonesian Embassy OrehojAlle 1,
2900 Hellerup

Copenhagen Denmark

Telp.  : (45)- 39624422 ext. 215
Fax. 1 (45) - 39624483
Email : atdag-dnk@kemendag.go.id

Egypt (Cairo)

Indonesian Embassy 13,

Aisha EL Temoria St. Garden City

P.O. BOX 1661 Cairo

Telp. : (20-2) - 7944698, 7947200/9
Fax. : (20-2) - 7962495

Email : atdag-egy@kemendag.go.id

France (Paris)
IndonesianEmbassy 47-49, Rue Cortambert
Telp. : (33-1) - 450302760
ext. 418, 45044872
Fax.  : (33-1)- 45045032
Email : atdag-fra@kemendag.go.id

Germany (Berlin)

Indonesian Embassy LehterStrasse 16-17 D
-10557

Telp.  : (4930) - 4780700

Fax. : (4930) - 47807209

Email : atdag-deu@kemendag.go.id

India (New Delhi)

Indonesian Embassy 50-A
Chanakyapuri110021

Telp. : (09-111)- 6114100

Fax. : (09-111) - 6885460, 6886763
Email : atdag-ind@kemendag.go.id

Italy (Rome)

Indonesian Embassy Via Campania, 55
Telp. : (39-06) - 4200911, 42009168
Fax. : (39-06) - 4880280, 42010428
Email : atdag-ita@kemendag.go.id

Japan (Tokyo)

Indonesian Embassy 5-2-9,

Higashi Gotanda Shinagawa-ku

Telp. : (81-3) - 34414201, 34470596
Fax.  : (81-3)-34471697

Email : atdag-jpn@kemendag.go.id
Website : www.indonesian_embassy.or.jp

Malaysia (Kuala Lumpur)

Indonesian Embassy No. 233

Jalan Tun Razak Kuala Lumpur Malaysia
50400

Telp. : (603) - 21164000, 21164067

Fax. : (603) - 21167908, 21448407

Email : atdag-mys@kemendag.go.id

Website : www.kbrikl.org.my

Netherlands (Den Haag)

Indonesian Embassy 8, Tobias Asserlaan
The Hague Netherlands 2517 KC

Telp.  :(31-70)-3108115

Fax. :(31-70) - 364 3331

Email :atdag-nld@kemendag.go.id

Philippines (Manila)

Indonesian Embassy 185,

Salcedo Street Legaspi Village, Makati City
Telp. : (632)-8925061/ 68

Fax. : (632) - 8925878, 8674192
Email : atdag-phl@kemendag.go.id

Russia Federation (Moscow)

Indonesian Embassy Apt. 76,

Entr. 3 Korovyval 7, Moscow 119049Russia
Telp.  : (7-495) - 2385281

Fax. : (7-495) - 2385281

Email : atdag-rus@kemendag.go.id

Saudi Arabia (Riyadh)

Indonesian Embassy Riyadh
Diplomatic Quarter P.O. Box 94343
Telp. : (966-1) - 4882800, 4882131
ext.120

Fax. : (966-1) - 4882966

Email : atdag-sau@kemendag.go.id

Singapore

Indonesian Embassy 7 Chatsworth Road
Telp. : (65) - 67375420, 68395458
Fax. : (65) - 67375037, 67352027
Email : atdag-sgp@kemendag.go.id

Attaches

South Korea (Seoul)

Indonesian Embassy 55,

Yoido-dong Youngdeoungpo-Ku

Telp. : (0082-2) - 7835371/ 7, 7827750
Fax. : (0082-2) - 7804280, 7837750
Email : atdag-kor@kemendag.go.id

Spain (Madrid)

IndonesianEmbassy 65, Calle de Agastia
Telp. : (34-91) - 4130294

Fax.  : (34-91)- 4157792

Email : atdag-esp@kemendag.go.id

Switzerland (Geneva)

Indonesian Mission on

The United Nations And

Other International Organizations 16,
Rue de Saint Jean

Telp.  : (0041-22) - 3455733

Fax. : (0041-22) - 3383397

Email : atdag-che@kemendag.go.id

Thailand (Bangkok)
Indonesian Embassy 600-602
Pitchburi Road, Rajthevi

P.O. Box 1318
Telp. : (0066-2) - 2551264 ext. 123
Fax.  : (0066-2)- 2551264, 2551267

Email : atdag-tha@kemendag.go.id
United Kingdom (London)

Indonesian Embassy 38

Grosvenor Square, London

Telp. : (44-20) - 72909613, 74997881
Fax. : (44-20) - 74957022

Email : atdag-gbr@kemendag.go.id

United States of America

(Washington DC)

Indonesian Embassy 2020

Massachusetts Avenue, N.W

Telp. : (+1-202) - 7755350, 7755200
ext. 350

Fax. : (+1-202) - 7755354, 7755365

Email : atdag-usa@kemendag.go.id

Website : www.inatrade-use.org

KDEI (Taipei)

Indonesia Economic and Trade Office to
Taipei, TwinheadBIld 6F No.550RuiGoang
Road, Neihu District

Telp. : (886-2) - 87526170 ext. 15
Fax. : (886-2) - 87423706
Email : kakdei-twn@kemendag.go.id

Commercial Consul (Hongkong)
Indonesian General Consulate 127 - 129
Leighton Road , 6 — 8 Keswick Street
Telp. : (852) - 28904421, 28902481
Fax.  : (852)-28950139

Email : kondag-hkg@kemendag.go.id




Indonesian Trade Promotion Centre (ITPC)

BARCELONA

CalleAribau 250 BJ, 08006 Barcelona - Spain
Telp. : (+34) 934144662

Fax.  : (+34) 934146188

Email : itpcbcn@yahoo.com

Website : www.itpcbcn.com

BUDAPEST

BajcsyZslinszkyut 12, 1st floor No. 101

Budapest 1051

Telp. :(36-1) 3176382

Fax : (36-1) 2660572

Email : itpc-hun@kemendag.go.id;
inatrade@itpc-bud.hu

Website : www.itpc-bud.hu

BUSAN

103 Korea Express Building 1211-1 Choryang
Dong, Dong-GU Busan, South Korea

Telp. : 82-514411708

Fax. : 82-514411629

Email : itpc-kor@kemendag.go.id
Website : www.itpc-busan.kr

CHENNAI

Ispahani Center - 3rd floor No. 123/124,
Nungambakkan

High Road, Chennai, India 600034

Telp. : 91-4442089196
Fax. 1 91-4442089197
Email  :itpc-ind@kemendag.go.id;

itpcchennai@yahoo.com
Website : www.itpcchennai.com

CHICAGO
670 N Clark St. Chicago, lllinois 60654, USA
Chicago, USA

Telp.  :(+1-312) 6402463
Fax. : (+1-312) 6402648
Email : itpc-chicago@kemendag.go.id;

itpc.chicago@itpcchicago.com
Website : www.itpcchicago.com

DUBAI

Al Masraf Tower 4th floor # 403
Baniyas Street Deira

PO.Box 41664, Dubai — UAE

WO

Telp. :(971-4) 2278544
Fax. : (971-4) 2278545
Email : itpcdxb@emirates.net.ae

Website : www.itpcdxb.ae

HAMBURG

Multi BuroServise
Glokengisserwall 1720095
Hamburg - Germany

Telp. : (49-40) 33313333, 33313281
Fax. : (49-40) 33313377, 33313282
Email : itpc-deu@kemendag.go.id

Website : www.itpchamburg.de

JEDDAH

The Consulate General of the Republic of
Indonesia Jeddah

Al-Mualifinstreet Al-Rehab District 5

Po Box 10, Jeddah 21411

Telp. 1 +966-26711271

Fax 1+ 966-26730205

Email : itpc-sau@kemendag.go.id

JOHANNESBURG
Suite 02/E1, 2nd floor, Village Walk, Sandton
The Forum 2 Maude Street Sandton

Telp.  : (27-11) 8846240
Fax. : (27-11) 8846242
Email : itpc@itpcjohannesburg.com

Website : www.itpcjohannesburg.com

LAGOS

5, Anifowoshe Street, Victoria Island,

Lagos - Nigeria

Telp. : +234-1 4619865, 4619860

Fax : +234-1 2613301

Email : itpc-nga@kemendag.go.id;
tpclagos@yahoo.co.id

Website : www.itpclagos.com

LOS ANGELES
3457, Wilshire Blvd, suite 101
Los Angeles, Ca 90010,USA

Telp  : (213)3877041
Fax : (213) 3877047
E-mail : itpc-usa@kemendag.go.id;

itpcla@sbcglobal.net
Website : www.itpcla.com;

LYON

L' European - 19 Boulevard Eugene Deruelle
69003 - Lyon

Telp. 1 +334 78606278

Fax. 1 +33 4 78606314

Email : itpc-fra@kemendag.go.id;

itpc.lyon@gmail.com
Website : www.itpclyon.fr

NI
®,

TRADEXPDO
Indonesia

Exhibition | | Business Matching

www.tradexpoindonesia.com

MEXICO

Cenit Plaza Arquimedes, Office : 105
Arquimedes No. 130Polanco,

Del. Miguel Hidalgo C.P 11570

Telp.  : 52-55) 50836055, 50836057
Fax.  : (52-55) 50836056
Email : itpc-mex@kemendag.go.id;

itpc.mexicocity@yahoo.com
Website : www.itpcmexicocity.com.mx

MILAN
ViaVittorPisani, 8 - 6° Piano 20124
Milano (M) - Italia

Telp. :+39 02 36598182

Fax. :+39 02 36598191

Email : itpc-ita@kemendag.go.id
OSAKA

ITM 4-)-8, Asia and Pacific Trade Center
2-1-10 Nanko Kita, Suminoe-ku
Osaka 559-0034, Japan

Telp.  :(081-6) 66155350
Fax. : (081-6) 66155351
Email :itpc-jpn@kemendag.go.id

Website : www.itpc.or.jp

SANTIAGO

Nueva Tajamar No.481, Torre Sur, Oficina

706, Las Condes,

Santiago, Chile

Telp. : 56-2 4410494

Fax : 56-2 4410495

Email : itpc-chl@kemendag.go.id;
itpc@itpcsantiago.cl

Website : www.itpcsantiago.cl

SAO PAULO

Edificio Park Lane

Alameda Santos 1787 Conj. lll
Cerqueira Cesar, Sao Paulo
Brazil 01419002

Telp :(55-11) 32630472

faks :(55-11) 32538126

Email : itpc-bra@kemendag.go.id
SYDNEY

Level 2nd, 60 Pitt Street Sydney NSW 2000,
Australia

Telp : (61-2) 92528783

Fax : (61-2) 92528784

Email : itpc-aus@kemendag.go.id;
trade@itpcsydney.com

Website : www.itpcsydney.com

VANCOUVER

Georgia Business Centre

1400-1500 West Georgia

Vancouver, BC, V6G 276, Canada

Telp. : (+1-778) 3734916, 3734904
Fax : (+1-604) 6851520, 7860078
Email  :itpc-can@kemendag.go.id
Website : www.itpcvancouver.org

exhibition & Business Maftching
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Jokarta - Indonesia
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