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Dear Valued Readers,
The month of October has already come, which means
only two months left to welcome the year of 2015. For
the Directorate General of National Export Development,
Ministry of Trade of the Republic of Indonesia, the
remaining two months this year must be used optimally
to increase Indonesian export performance. One of the
main business sectors to bring Indonesia as a recognized
exporter in the world is footwear industry.
The Government of Indonesia puts the footwear industry
as one of the primary industries, since it can absorb
a large number of workers. On the other hand, as the
third largest footwear exporter in the world, Indonesia
also has the opportunities to improve its national export
performance. Subsequently, this industry can also be
empowered further to increase economic development
in Indonesia.
However, there are still some obstacles faced by
the Indonesian government and also exporters in
sustainably building footwear industry. Therefore, the
role of the government is to assist exporters by providing
actual information about the latest development in the
international markets. In addition, the government also
functions to build cooperation with related associations
in formulating strategies needed to remedy the
obstacles.
Prior to the implementation of ASEAN Economic
Community (AEC), more preparation are needed to step
into the new era in the Southeast Asia region, which
will be initiated next year. With sufficient preparation
and good skills, there are opportunities for Indonesia
to become the winner in the regional free market. It is
possible to achieve such objective. Thus, in two months
ahead, all stakeholders involved in regional and global
trade activities, need to prepare better to face stiffer
competition in ASEAN and other overseas markets.
Thank You
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The Prospect Of Indonesian Footwear Industry
In Asean Economic Community
Footwear industry is a never-ending business, since
it has become a part of people’s daily lives. Not only
for outdoor events, there are some people who also
use footwear for indoor activities. In other words, the
necessity of footwear has altered from a secondary
need to a primary one.

The variety of activities that need footwear reflects
a niche market for footwear business players. The
implementation of the ASEAN Economic Community
(AEC), which will be implemented in 2015, is
predicted to bring about a bigger market for this
business sector. In AEC scheme, each ASEAN country
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is permitted to distribute and sell commodities to
other ASEAN countries with less or even no borders
and barriers. Hence, the market is bigger in one side
and the competition is tighter in another side. Only
the best producer will grab the largest portion of
market share.
As on of the world's largest footwear-producing
countries, the government of Indonesia has
formulated a number of strategies. Basically,
Indonesia has bigger potentials than other countries
because it has two types of footwear industries,
sportss and casual shoes. Some countries in ASEAN
region also have big sports shoes industry but they
do not have the casual one. On the contrary, other
countries have big casual factories but do not have
sports shoes industry. Thus, a number or importing
countries regard Indonesia as one of the most
recommended footwear exporters.
The only obstacle faced by Indonesian footwear
industry under AEC scheme is the import duty
of raw materials. To address this problem, the
government encourages footwear producers to use
raw materials already available in domestic markets.
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From this point, the government would convey that
the obstacles would not hamper the development
of national footwear industry. Since this sector can
absorb huge number of workers, the government
seriously commits itself to make this industry as
one of the main industries in Indonesia. In turn, this
sector is expected to enhance the performance of
Indonesian non-oil-and-gas export.
The 29th Trade Expo Indonesia
In order to increase the export value of Indonesian
footwear, one of the strategies conducted by the
DGNED is by organizing exhibitions both in Indonesia
and overseas. One of the exhibitions is the Trade
Expo Indonesia (TEI), an annual international trade
fair. A large number of Indonesian superior and
potential products will be displayed during the
exhibition, including footwear. The information
about other commodities can be seen through its
official website.
This year, the 29th TEI is held on 8-12 October 2014. By
undertaking cooperation with the Indonesian Trade
Promotion Center (ITPC), Trade Attaches and other
Indonesian representatives overseas, thousands of
foreign buyers have confirmed their attendance at
TEI. Through this event, it is expected the export
value of Indonesian footwear can be increased and
turn Indonesian footwear industry as the star in the
AEC market.

Hot Issue
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Market Review

The Indonesian Footwear Industry
Grab opportunities through competition
in the promising business

The global market share of sports shoes, also
commonly known as athletic shoes, keeps growing
from 2012. Furthermore, the analysts forecast this
positive trend will keep moving upward by 2016.
Thus, the Directorate General of National Export
Development, Ministry of Trade of the Republic
of Indonesia, views the export potentials provided
should be optimally used to boost Indonesian export
performance.
The latest growth of sports shoes market is
resulted from two factors. The first is the impact of
economic recession which hit many major countries,
particularly American and European countries, in
2013. The recession has caused the decrease of
purchasing power of some citizens, so that they
have to select pairs of shoes that are suitable for
many occassions. The second factor is the changing
of consumers’ behaviors towards shoes, from stylish
shoes as the priority to comfortable and long-lasting
shoes.
The market share for sports shoes is always promising,
since there is a lot of sports events organized either
regularly or occasionally. The events provide huge
opportunities for sports shoes producers in the
world. A number of sports brands compete to give
sponsorships, mostly in international sports events
such as World Cup, Olympics and many others.
The sports events yield to the increasing demand of
sports items including sports shoes. The real example
was when the 2014 World Cup 2014 took place in
Brazil. The Director of Indonesian Trade Promotion
Centre in Sao Paulo, Brazil, reported that the export
performance of Indonesian footwear in Brazil rose.
The increasing demand of sports shoes was possibly
influenced by many factors such as the higher
demand of sports shoes by football enthusiasts.
There was a huge number of spectators came to
Brazil to support their favorite football teams.
Beside the number of sports events organized every
year, sports shoes producers in Indonesia have
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acknowledged that sports shoes market is promising
due to the low price of raw materials needed to
make sports shoes. This sector averagely provides
45% of gross margin. The needed raw materials are
synthetic rubber, plastic compounds, nylon, leather,
polyurethane and canvas. The margin can be higher
which can be brought about by the existence of
online shops and also company-owned outlets.
Applying product innovation and implementing
effective market strategy are also essential for
Indonesian exporters to become the leaders in
global sports shoes market. Although comfort is a
must, there are also other market segments who
prefer stylish and trendy sports shoes, especially the
teenagers. The marketing strategy is also related with
the effort to provide a wide-range of sports shoes
selection. This is because different consumer needs
different type of shoes, which depends on feet size,
activities and duration of wearing the shoes. Brands
that can produce many types of shoes are frequently
recommended among consumers. Hence, the
Indonesia footwear producers should clearly identify
the characters of their targeted markets.
The last factor that can be taken into account is the
use of athletes’ endorsement. Many famous and
accomplished athletes are contracted by popular
brands to promote their products, such as basketball
player Michael Jordan, soccer player Cristiano
Ronaldo, and tennis player Maria Sharapova. It
is undoubtably that their popularities are very
influential and will be imitated by their fans.
Global sports shoes industry provides niche market.
The foremost sports or activities that provide
amazing benefits for producers are running and
basketball. However, in terms of annual growth,
basketball has recently become the number one.
Moreover, basketball shoes offer higher margins
than other types of sports shoes. Thereby, the
government of Indonesia opens large opportunities
for foreign investment in this sector.

Market Review

For Indonesia, some of potential export destinations,
where niche markets exist, are the United States
and China. A number of global brands of sports
shoes brands have their origins in the United States.
They compete both in domestic and international
markets. Additionally, many foreign brands also
penetrate and compete in the world's largest
economy. Meanwhile, China is the most populous
nation in the world with some 1,2 billion people.
According to economic theory, big population brings
about big market.
The 2014 Summer Youth Olympics in Nanjing,
China, reflects another important key driver for
sports shoes producers. The key driver is season.
Producers or exporters must analyze the weather
of export destination countries. Sports events
are usually held during summer or when the
weather is improving. The information and
knowledge about seasonal factor would
help Indonesian producers and exporters
of sports shoes to determine the time
to increase their production volume.
In other words, only the right
products at the right time will
enjoy significant advantages.
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Market Review

Indonesian Footwear
Industry at A Glance
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Market Review

The Indonesian footwear industry provides a niche
market and keeps growing until recent years. This
can be analyzed from the increasing export values
each year. In 2009, the export value of footwear
from Indonesia was US$1,74 billion. In 2013, the
export value reached US$3,86 billion, or an inreasing
trend of 21,42% during the last five years.
The 2013 export data also exhibits the 10 biggest
destinations for Indonesian footwear products,
which are the United State, Belgium, Germany, the
United Kingdom, Japan, the Netherlands, China,
Italy, South Korea and Brazil. From the data, it can
be concluded that European and American countries
are the main destinations for Indonesian footwear
exports.
However, emerging markets in Africa and Middle East
have become new export targets for Indonesia. To
win the competition in new markets, it is important
to identify the existing competitors. In the United
Kingdom, for example, the main competitors are
China, Viet Nam, Italy, the Netherlands and India.
Footwear industry in Indonesia is one of the primary
sectors. This sector significantly contributes in terms
of foreign exchange for Indonesian economy. In
addition, the industry can also absorb workers in huge
number. Therefore the government of Indonesia
pays high attention to this industry by cooperatively
building relationship to relevant associations such as
the Indonesian Footwear Association or Aprisindo,
which stands for Asosiasi Persepatuan Indonesia.
According to Aprisindo chairman Eddy Widjanarko,
Indonesia still has plenty of opportunities to
increase its export performance. Moreover, in
2015, Indonesia will inevitably face the ASEAN
Economic Community (AEC). In other words, local
footwear producers are encouraged to focus more
on exporting to neighboring countries like Malaysia,
Viet Nam, Cambodia and others. Thus, government
support is crucially needed by footwear exporters
in penetrating new markets in ASEAN region. More
importantly, producers and exporters need the
government assistance to deal with trade regulations
and standards of export being implemented under
AEC scheme.

Other than the AEC framework, the footwear
industry also has the opportunities to grow further,
due to the planned relocation of some multinational
companies producing sports shoes from other Asian
countries to Indonesia. This is also an opportunity
to increase foreign investment number in Indonesia.
The rationales to select Indonesia as the most
appropriate country to relocate factories are
reasonable minimum wages of labors, legal certainty
of workforce and supporting situations of politics
and economy.
The Indonesian footwear is known as good quality
products. The Indonesian footwear is excellencet
in terms of finishing technique which is rigorous
and neat. More importantly, the Indonesian
footwear products are trendy, fashionable and meet
international standards. That is why many countries
want to import sports shoes from Indonesia. Many
international footwear brands are also interested to
invest in or relocate their factories to Indonesia.
Currently, the production volume of Indonesian
footwear is already more than 3 million pairs per
year. The biggest volume dominated by well known
international brands such as Nike, Adidas and New
Balance. Meanwhile, a famous brand from South
Korea has committed to produce 1,2 million of shoes
in Indonesia each year.
With such great number of production, Indonesian
has successfully become the world's third largest
producer of footwear. Eddy Widjanarko was up
beat saying that production volume could still
be increased and Indonesia could climb up the
laddedafter the implementation of the relocation
plans by foreign companies.
However, footwear industry in Indonesia has some
obstacles to cope with, which can hit the industry.
Amongst the obstacles are bureaucracy system
and illegal imports. Therefore, it requires good
cooperation between goevernment, association
and producers in order to consistently maintain the
quality and the production volume of Indonesian
footwear. It is also imperative to reduce the influx
of products through illegal activities, so that the
aim to accelerate Indonesian export values can be
successfully reached.
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LIST OF EXPORTERS

OSAGA MAS UTAMA, PT
Jl. Kamal Muara 3 No. 2 RT. 002/03,
Penjaringan - 14470 D. K. I. Jakarta
Phone
: (62-21) 6192349, 6195260, 6195262, 5555855
Fax
: (62-21) 6195262
Email
: osaga@osagaindustries.com
Products
: Footwear with Uppers of Leather, Sports Footwear

LIST OF EXPORTERS

MITRA GARINDO PERKASA Tbk, PT
Wisma BNI 46 8th floor, Jl. Jend. Sudirman
Kav 1 - 10220 D. K. I. Jakarta
Phone
: (62-21) 5745808, 5750636
Fax
: (62-21) 5746782, 5740339
Email
: Hendra.latif@map.co.id
Products
: Footwear, Footwear of Rubber,
		 Sports Footwear, Sportwear

KMK GLOBAL SPORTS, PT
Cikupamas Industrial Estate and Warehouses,
Jl. Cikupa Mas Raya No. 17 - 15810 Banten
Phone
: (62-21) 59400888, 59402779, 5961099, 59400276
Fax
: (62-21) 59400318, 59400276
Email
: cksong@kmk.co.id, indra.patria@kmk.co.id
Website
: http://www.kmk.co.id/
Products
: Sports Footwear
BERKAT GANDA SENTOSA, PT
Jl. Gunung Gangsir No. 01,
Desa Randupitu - Kec. Gempol - 67155 Jawa Timur
Phone
: (62-343) 631624
Fax
: (62-343) 631395
Email
: pt_bgs@sby.dnet.net.id
Products
: Sports Footwear

PANATRADE CARAKA, PT
Jl. Daan Mogot No. 151 RT. 04/05,
Duri Kepa - Kebon Jeruk - 11510 D. K. I. Jakarta
Phone
: (62-21) 5604669 (Hunting), 5660830
Fax
: (62-21) 5666175, 5671621
Email
: arif-wirawan@specs.co.id, customer@specs.co.id
Website
: www.specs-sports.com
Products
: Soccer Balls, Sports Footwear

INTIDRAGON SURYATAMA, PT
Jl. Pahlawan No. 44 - 61321 Jawa Timur
Phone
: (62-321) 321966, 321967, 323054
Fax
: (62-321) 322860
Email
: intidragon01@yahoo.com, info@intidragon.com
Website
: www.intidragon.com
Products
: Footwear of Rubber, Sandal & Bathing Slippers, 		
		 Sports Footwear

INDOSPORTS JAYA, PT
Gedung Pusat Niaga 3rd Floor,
Jl. Benyamin Sueb - Kemayoran - 10620 D. K. I. Jakarta
Phone
: (62-21) 65700027
Fax
: (62-21) 65700030
Email
: andreas.adjiwibawa@bercaretail.com
Products
: Accessories, Hat-forms, Hat Bodies & Hoods of Felt,
		 Sports Footwear, Stocking, Socks & Sockettes

PANARUB INDUSTRY, PT
Jl. Raya Mauk Pasar Baru, Gerendeng
(Jl. Raya Moch. Toha Km. 1) - 15113 Banten
Phone
: (62-21) 5520047, 5524412, 5580775 ext. 418
Fax
: (62-21) 5524319, 5520046, 5582956
Email
: budiarto@panarub.co.id
Website
: www.panarub.co.id
Products
: Sports Footwear

PRATAMA ABADI INDUSTRI, PT
Jl. Raya Serpong Km. 7 Banten
Phone
: (62-21) 5396111-40
Fax
: (62-21) 5396141
Email
: Recruitment@pratama.net, 				
		 elsita.hrd@jx.pratama.net
Website
: http://www.pratama.co.id/
Products
: Sports Footwear
PRIMA INREKSA INDUSTRIES, PT
Jl. Industri Raya IV, Blok AG No. 8 Km. 8
Desa Bunder - Kec. Cikupa - 15710 Banten
Phone
: (62-21) 5901939
Fax
: (62-21) 59304344, 5901659, 5901660
Email
: cy.lee@prima.co.id, alfa.santoso@prima.co.id
Products
: Sports Footwear
ADIS DIMENSION FOOTWEAR, PT
Jl. Raya Serang Km. 24, Balaraja - 15610 Banten
Phone
: (62-21) 5951660, 5951663, 5951668, 5951680
Fax
: (62-21) 5951618
Email
: adisfootwear@indotrade.com, wahyuf@adis.co.id
Website
: www.adis.co.id
Products
: Sports Footwear
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Commercial Attaches
Australia (Canberra)
8, Darwin Avenue, Yarralumia
Canberra, ACT 2600
Telp
: (+61-2) - 62508600, 62508654
Fax.
: (+61-2) - 62730757, 62736017
Email : atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au
Belgium (Brussels)
Boulevard de la Woluwe 38, 1200 Brussels
Telp.
: (+322) - 7550120
Fax.
: (+322) - 7728190
Email : atdag-blx@kemendag.go.id
Website : www.embassyofindonesia.eu
Canada (Ottawa)
55 Parkdale Avenue, Ottawa
Ontario, K1Y 1E5
Telp.
: (+1-613) - 7241100 ext. 306
Fax.
: (+1-613) - 7241105, 7244959
Email : atdag-can@kemendag.go.id
Website : www.indonesia-ottawa.org
China (Beijing)
Indonesian Embassy DongzhimenwaiDajie No.
4 Chaoyang District
Telp.
: (+00861) - 65324748, 3811340842
Fax.
: (+00861) - 65325368
Email : atdag-chn@kemendag.go.id
Website : Denmark (Copenhagen)
OerehoejAlle 1, DK 2900 Hellerup
Telp.
: (45) - 39624422 ext. 215
Fax.
: (45) - 39624483
Email : atdag-dnk@kemendag.go.id
Website : Egypt (Cairo)
Embassy of the Republic of Indonesia
13 Aisha El-Taimoureya St, Garden City
Telp.
: (+20-2) - 7944698
Fax.
: (+20-2) - 7962495
Email : atdag-egy@kemendag.go.id
Website : 			
France (Paris)
47-49, rueCortambert 75116 Paris
Indonesian Mission to the European Union
Boulevard
Telp.
: (+33-1) - 450302760 ext. 418, 		
		 45044872
Fax.
: (+33-1) - 45045032
Email : atdag-fra@kemendag.go.id
Website : Germany (Berlin)
c/o Embassy of the Republic of Indonesia
LehrterStrabe 16-17 10557
Telp.
: (+49-30) - 47807142
Fax.
: (+49-30) -44737142, 47807290
Email : atdag-deu@kemendag.go.id
Website : www.indonesian-embassy.de
India (New Delhi)
Embassy of the Republic of Indonesia 50-A
Kautilya Marg Chanakyapuri110021
Telp.
: (+91-11) - 26114100

Fax.
: (+91-11) - 26885460
Email : atdag-ind@kemendag.go.id
Website : Italy (Rome)
Indonesian Embassy Via Campania53-55
Rome 00187
Telp.
: (+39-06) - 42009101
Fax.
: (+39-06) - 4880280
Email : atdag-ita@kemendag.go.id
Website : Japan (Tokyo)
Indonesian Embassy 5-2-9, Higashi Gotanda
Shinagawa-ku Tokyo 141-0002
Telp.
: (+81-3) - 34414201 ext. 321
Fax.
: (+81-3) - 34471697
Email : atdag-jpn@kemendag.go.id
Website : www.shoumubu.kbri.jp
Malaysia (Kuala Lumpur)
Indonesian Embassy No. 233 Jalan Tun Razak
Malaysia 50400
Telp.
: (+603) - 21164000, 21164067
Fax.
: (+603) - 21167908, 21448407
Email : atdag-mys@kemendag.go.id
Website : www.kbrikualalumpur.org
Netherlands (Den Haag)
Tobias Asserlaan8 2517 KC Den Haag
Telp.
: (+86-10) -65325486/87/88 		
		 ext. 3014/3017/3030
Fax.
: (+86-10) - 65325368, 65325783
Email : atdag-nld@kemendag.go.id
Website : Philippines (Manila)
Indonesian Embassy 185 Salcedo Street,
Legaspi Village Makati City
Telp.
: (+632) - 8925061/68
Fax.
: (+632) - 8925878, 8674192
Email : atdag-phl@kemendag.go.id
Website : Russia Federation (Moscow)
Indonesian Embassy Apt. 76, Entr. 3 Korovyval
7 Moscow 119049,Russia
Telp.
: (+7-495) - 2383014
Fax.
: (+7-495) - 2385281
Email : atdag-rus@kemendag.go.id
Website : Saudi Arabia (Riyadh)
Indonesian Embassy Riyadh Diplomatic
Quarter P.O. Box 94343
Telp.
: (+966-1) - 4882800, 4882131 		
		 ext.120
Fax.
: (+966-1) - 4882966
Email : atdag-sau@kemendag.go.id
Website : Singapore
Embassy of the Republic of Indonesia
7 Chatsworth Road Singapore 249761
Telp.
: (+65) - 67375420
Fax.
: (+65) - 67352027
Email : atdag-sgp@kemendag.go.id
Website : -

South Korea (Seoul)
Indonesian Embassy,380 Yoidaebang-ro
Yeongdeungpo-gu
Seoul 150-895
Telp.
: (+82-2) - 7835675/7
Fax.
: (+82-2) - 7837750
Email : atdag-kor@kemendag.go.id
Website : Spain (Madrid)
IndonesianEmbassy 65, Calle de Agastia
28043 Madrid
Telp.
: (+34-91) - 4130294 ext. 223
Fax.
: (+34-91) - 413899
Email : atdag-esp@kemendag.go.id
Website : Switzerland (Geneva)
IndonesiaPermanent Mission - Rue de Saint
Jean 30 Geneva 1203
Telp.
: (+41-22) -9401736
Fax.
: (+41-22) -9401734
Email : atdag-che@kemendag.go.id
Website : www.mission-indonesia.org
Thailand (Bangkok)
Indonesian Embassy 600-602 Petchburi Road,
Rajthevi, Phayathai P.O. Box 10400
Telp.
: (+66-2) - 2523135/40 ext. 123
Fax.
: (+66-2) - 2551264, 2551267
Email : atdag-tha@kemendag.go.id
Website : www.kemlu.go.id/bangkok
United Kingdom (London)
Embassy of Republic of Indonesia 38
Grosvenor Square London W1K 2HW
Telp.
: (+44-20) - 74997661, 72909620
Fax.
: (+44-20) - 74957022
Email : atdag-gbr@kemendag.go.id
Website : United States of America (Washington DC)
2020 Massachusetts Avenue, NW
Washington DC 20036
Telp.
: (+1-202) - 7755350, 			
		 7755200 ext. 350
Fax.
: (+1-202) - 7755354, 7755365
Email : atdag-usa@kemendag.go.id
Website : www.inatrade-use.org
KDEI (Taipei)
Indonesian Economic and Trade Office to Taipei
TwinheadBld 6F No.550RuiGoang Road, eihu
District
Taipei 114, Taiwan ROC
Telp.
: (+886-2) - 87526170 ext. 34
Fax.
: (+886-2) - 87523170
Email : kakdei-twn@kemendag.go.id
Website : www.kdei-taipei.org

Commercial Consul (Hongkong)
Indonesian General Consulate 127 - 129
Leighton Road , 6 - 8 Keswick Street
Telp.
: (+852) - 28904421, 28902481
Fax.
: (+852) - 28950139
Email : kondag-hkg@kemendag.go.id
Website : -

Commercial Attaches
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WORLD WIDE

Indonesian Trade Promotion Center (ITPC)
Barcelona
Calle Aribau 250, BJ. 08006 Spain
Telp
: (+34) -934144662
Fax.
: (+34) -934164188
Email
: info@itpcbcn.com
Website : www.itpcbcn.com
Budapest
Bajcsy-Zsilinszky ut.12, 1st floor, 101
Budapest 1051
Telp.
: (+36-1) - 3176382
Fax.
: (+36-1) - 2660572
Email
: inatrade@itpc-bud.hu
Website : www.itpc-bud.hu
Busan
#103, Korea Express Building,1211-1 Choryang
Dong, Dong-gu, Busan, South Korea
Telp.
: (+82-51)- 4411708
Fax.
: (+82-51)- 4411629
Email
: itpc-kor@kemendag.go.id
Website : www.itpc-busan.com
Chennai
3rd floor, Ispahani Center, 123/124,
Nungambakkam High Road
Chennai 600034
Telp.
: (+91-44) - 42089196
Fax.
: (+91-44) - 42089197
Email
: itpc.chennai@kemendag.go.id; 		
		itpcchennai@yahoo.com
Website : http://itpcchennai.com
Chicago
670 N Clark St, 1st floor
Chicago, IL 60654
Telp.
: (+312) - 6402463
Fax.
: (+312) - 6402648
Email
: itpc.chicago@itpcchicago.com; 		
		 itpc-chicago@kemendag.go.id
Website : www.itpcchicago.com
Dubai
Al Masraf Tower, 4thfloor, #403 Baniyas Street,
Deira P.O. Box 41664
Telp.
: (+9-714) - 2278544
Fax.
: (+9-714) - 2278545
Email
: itpcdxb@emirates.net.ae
Website : http://itpcdubai.com
			
Hamburg
Glockengiesserwall 17, 20095 Hamburg
Telp.
: (+49-40) - 33313280/1
Fax.
: (+49-40) - 33313282
Email
: info@itpchamburg.de;
		 itpc-deu@kemendag.go.id
Website : www.itpchamburg.de
Jeddah
Consulate General of the Republic of Indonesia
Jeddah
Al-Mualifin street, Al-Rehab District/5, P.O. Box
21411
Telp.
: (+966-2) - 6711271
Fax.
: (+966-2) - 6730205
Email
: itpc.jed09@gmail.com; 		
		 itpc-sau@kemendag.go.id
Website : Johannesburg
7thfloor The Forum, 2 Maude Street, Sandown
Sandton - Republic of South Africa 2146
Telp.
: (+27-11) - 8846240
Fax.
: (+27-11) - 8846242
Email
: itpc@itpcjohannesburg.com;
		 itpc@itpcjhb.co.za
Website : www.itpcjohannesburg.com
Lagos
5th, Anifowoshe Street Victoria Island
Telp.
: (+234-1) - 4619864/65/62
Fax.
: (+234-1) - 2613301
Email
: itpclagos@yahoo.co.id; 		
		 itpc-nga@kemendag.go.id
Website : www.itpclagos.com

Los Angeles
3457 Wilshire Blvd, Suite 101
CA 90010
Telp.
: (+1-213) - 3877041
Fax.
: (+1-213) - 3877047
Email
: itpcla@sbcglobal.net; 		
		 itpc-usa@kemendag.go.id
Website : www.itpcla.com
Lyon
L’Europeen, 19 Bld Eugene Deruelle 69003
France
Telp.
: (+33-4) - 78606278
Fax.
: (+33-4) - 78606314
Email
: itpc.lyon@gmail.com
Website : www.itpclyon.fr
Mexico City
Cenit Plaza Arquimedes, A.C Arquimedes No.
130, Office 105
Col Polanco Deleg Miguel Hidalgo, C.P 11570
Telp.
: (+52-55) -50836055/67
Fax.
: (+52-55) -50836056
Email
: itpc.mexicocity@yahoo.com; 		
		 itpc-mex@kemendag.go.id
Website : www.itpcmexicocity.mx
Milan
Via Vittor Pisani 8-6 floor, 20124
Telp.
: (+39-02) - 36598182
Fax.
: (+39-02) - 36598191
Email
: itpcmilan@live.it; 			
		 itpc-ita@kemendag.go.id
Website : www.itpc-milan.com
Osaka
ITM 4-J-8 Asia and Pacific Trade Center, 2-1-10
Nanko Kita, Suminoe-ku
Osaka 559-0034
Telp.
: (+81-6) -66155350
Fax.
: (+81-6) -66155351
Email
: itpc.osaka@kemendag.go.id
Website : www.itpc.or.jp
Santiago
Nueva Tajamar 481, Torre Sur, Oficina 706, Las
Condes
Telp.
: (+562) - 4410494
Fax.
: (+562) - 4410495
Email
: itpc@itpcsantiago.cl; 			
		 itpc-chl@kemendag.go.id
Website : www.itpcsantiago.cl
Sao Paulo
Edificio Park Lane, Alameda Santos No. 1787Conj. 111-11o Andar
Cerqueira Cesar – CEP.01419-002
Telp.
: (+55-11) -32630472, 35411413
Fax.
: (+55-11) - 32538126
Email
: itpcsp@itpcsp.org; 			
		 itpc-bra@kemendag.go.id
Website : Sydney
Level 2, 60 Pitt Street - Sydney, New South
Wales 2000
Telp.
: (+61-2) -92528783
Fax.
: (+61-2) - 92528784
Email
: trade@itpcsydney.com;
		 itpc-aus@kemendag.go.id
Website : www.itpcsydney.com
Vancouver
Georgia Business Center, 1300-1500 West
Georgia Street
Vancouver, British Columbia, Canada V6G 2Z6
Telp.
: (+1-604) -6966322
Fax.
: (+1-604) - 6851520
Email
: itpc@indonesiavancouver.org;
		 itpc-can@kemendag.go.id
Website : www.itpcvancouver.net
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Join Us

