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WHAT’S INSIDE
In an effort to meet the growing need for medicines for both the 
domestic and foreign markets, the Indonesian government seeks 

to accelerate the strengthening of domestic drug production with a 
stronger and more independent pharmaceutical industry.
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Dear valuable readers,

Having an independent pharmaceutical industry has been a dreamed by the Indonesian government for a long time. In fact, Indonesia 
currently has international quality pharmaceutical products, already has a very well maintained standard, both in terms of quality, 
safety, and medicinal properties, so that Indonesian produced medicines do not need to worry about being able to compete in the 
global market .

The development of the pharmaceutical industry in Indonesia is running very fast, even though until now the raw materials of these 
products are still imported, and do not become a control to remain optimistic that they can grow better in 2019.

Indonesian pharmaceutical products have been received by European Union countries, and have also entered the Asian market such 
as the Cambodian market and even this market is very promising for these products with a significant increase because the quality is 
already known and the price is affordable.

Various facilities provided by the Indonesian government to encourage the growth of the upstream pharmaceutical industry to meet 
the needs of the downstream industry, which have so far been mostly imported. Government regulations and health assistance projects 
from international institutions have also contributed significantly to the development of the pharmaceutical industry as a whole.
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HOT ISSUE

The Food and Drug Supervisory Agency (BPOM) is optimistic that 
the Indonesian pharmaceutical industry has enormous potential and 
Indonesia is no longer a country left behind in terms of medicines. In 
fact, Indonesia has been very capable of supplying the needs of other 
countries, especially for vaccines and medicines to member countries 
of the Organization of Islamic Cooperation (OIC).

Indonesia currently has international quality pharmaceutical products 
but is not well-known in the international market. Indonesian 
pharmaceutical products already have a very well-maintained 
standard, both in terms of quality, safety and efficacy of medicines, so 
that Indonesian-produced medicines do not need to worry about being 
able to compete in the global market.

Indonesia as one of the two OIC countries that received qualified drug 
certificates from the World Health Organization (WHO) has enormous 

potential in supplying drugs and vaccines to OIC countries. The country 
that received the certification was only Senegal and Indonesia. Senegal 
only gets 1 Vaccine certificate, while Indonesia has more than 10 
certificates of medicine.

Indonesia is the second richest country in the world in terms of 
biodiversity. There are around 30,000 species identified and 950 
species of which are known to have biopharmaceutical functions, 
namely plants, animals, and microbes that have potential as drugs, 
health food, nutraceuticals, both for humans, animals and plants.

Indonesia has a supply of pharmaceutical products that are able to 
meet world demand, this can be seen from Indonesia’s exports of HS 
30 (Drug Products) to the world even though it only ranks 43rd with a 
positive trend of 0.54% in the 2014-2018 period.

Indonesian
Pharmaceutical

Worth Competing

Products
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Indonesia’s pharmaceutical production has a large market share 
in the country and it is currently reaching international markets. As 
with the production of PT. Biofarma and PT. Kimia Farma as a State-
Owned Enterprise (BUMN) engaged in the pharmaceutical industry in 
Indonesia has experienced a lot of progress. The progress of these two 
companies has been very good, because indeed the market share of the 
drugs they produce is very large and indeed very much needed by the 
people in the country and abroad. Some foreign countries, especially 
those who are members of the Organization of Islamic Cooperation 
(OIC), have been able to receive products made by Kimia Farma and 
Biofarma.

The advantages of the efficacy of Indonesian medicinal products are 
as good as those of similar chemical products originating from abroad, 
because the drugs produced by Indonesian companies have been 
recognized by the WHO (World Health Organization), so there is no 
need to double Indonesia’s drugs product.

Indonesian pharmaceutical products have been received by European 
Union countries, although the export value is still relatively small, 
namely USD 7.56 million in 2018 for products with HS 3004 
(medicaments; consisting of mixed or unmixed products for therapeutic 
or prophylactic use, put ups in measured doses (incl. those in the form 
of transdermal admin systems) or packed for retail sale). This value is 
down 2.27% compared to 2017, but volume increases by 29.20%, so 
there is a possibility that this decline is due to selling prices or exchange 
rates. This shows that Indonesian pharmaceutical products have been 
received by the EU by meeting their requirements.

Pharmaceutical products from several Indonesian companies have 
also entered the Asian market such as the Cambodian market, and 
have even become products that are increasingly in demand by those 

citizens. This is supported by the presence of several pharmaceutical 
companies whose products have entered the Cambodian market, 
including Dexa Group, Soho, Kalbe, and Eagle Pharma. In fact, the 
Dexa Group company has established a joint venture company called 
Dynamic Argon Co Ltd in Cambodia.

As stated by the Indonesian Ambassador to Cambodia, Sudirman 
Haseng “Many Indonesian pharmaceutical products have entered and 
sold in Cambodia. Demand for Indonesian pharmaceutical products, 
especially general disease medicines, has increased significantly in this 
market.

Indonesian pharmaceutical products are very promising in Cambodia, 
the increase is significant because the quality is already known and the 
price is affordable.

Indonesian Herbal Products also have the opportunity to penetrate the 
international market, these products are sold almost all over Indonesia 
but have also penetrated international markets such as Hong Kong, 
Taiwan, Bangkok, Malaysia and Brunei.

In an effort to meet the growing need for medicines for both the 
domestic and foreign markets, the Indonesian government seeks 
to accelerate the strengthening of domestic drug production with 
a stronger and more independent pharmaceutical industry. The 
government will also soon launch a package of economic policy related 
to pharmacy in the near future.

At the ASEAN level, Indonesia’s pharmaceutical market reaches 27 
percent of the total ASEAN market. Of this amount, around 70 percent 
is dominated by national players who make Indonesia the only country 
in ASEAN dominated by local industries.

HOT ISSUE
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2014 2015 2016 2017 2018
All Countries 512.500.356 495.858.412 493.872.129 527.490.876 596.630.325 3,73 13,11 100

1 Germany 79.699.396 75.780.088 77.098.405 84.468.411 96.765.012 5,09 14,56 16,22
2 Switzerland 62.594.870 60.596.101 67.454.988 70.281.761 75.150.668 5,27 6,93 12,60
3 United States of America 43.995.520 47.293.310 46.830.921 44.935.704 48.391.339 1,40 7,69 8,11
4 Belgium 49.845.648 43.154.261 41.975.129 43.179.075 47.538.391 -0,94 10,10 7,97
5 Ireland 27.195.330 31.865.328 31.795.963 38.322.216 53.301.971 16,54 39,09 8,93
6 United Kingdom 33.567.373 35.973.438 32.579.905 32.716.007 30.137.486 -3,06 -7,88 5,05
7 France 35.160.831 29.893.562 30.126.331 31.407.170 33.843.745 -0,27 7,76 5,67
8 Italy 25.266.871 19.803.438 21.215.394 25.686.968 27.692.506 4,53 7,81 4,64
9 Netherlands 25.744.858 26.563.898 16.662.962 23.722.369 43.231.207 9,68 82,24 7,25

10 Denmark 12.171.544 11.721.202 12.486.523 12.942.633 14.419.884 4,48 11,41 2,42
11 India 11.663.326 12.544.722 13.042.716 12.895.464 14.277.180 4,41 10,71 2,39
12 Spain 12.682.235 11.345.080 10.800.496 11.348.491 12.261.776 -0,67 8,05 2,06
13 Austria 9.284.987 8.103.515 8.582.563 9.083.383 10.046.044 2,75 10,60 1,68
14 Sweden 7.596.740 7.343.366 7.173.613 7.779.356 8.703.443 3,35 11,88 1,46
15 China 6.591.592 6.940.731 7.011.522 7.364.201 8.866.142 6,74 20,40 1,49
16 Israel 6.212.299 6.547.861 6.657.911 7.285.665 5.637.611 -0,87 -22,62 0,94
17 Canada 7.068.652 7.719.773 8.396.280 6.289.075 7.868.196 0,09 25,11 1,32
18 Singapore 7.135.998 6.830.461 5.610.191 5.892.668 8.352.706 1,69 41,75 1,40
19 Hungary 4.990.274 4.808.933 4.741.121 5.209.104 6.381.359 5,88 22,50 1,07
43 Indonesia 518.083 586.499 566.265 557.699 545.848 0,54 -2,12 0,09

OTHER COUNTRIES 20.385.504 18.484.461 19.503.995 19.377.699 15.097.810 -5,38 -22,09 2,53
Sources : ITC calculations based on UN COMTRADE statistics.
Prepared by DGNED

Tabel 1 
LIST OF EXPORTERS FOR HS 30 (MEDICAMENT) - WORLD

As of March 2019

No Countries
Exported value (US Dollar thousand)  Trend % 

(14-18)
Growth % 

(17-18)
Share % 

(2018)

List of Exporters for HS 30 (Medicament) - World
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The performance of the pharmaceutical industry in Indonesia has 
recorded significant growth. In terms of total domestic pharmaceutical 
market value, it was higher than Malaysia and Singapore, even though 
in terms of health expenditure, Indonesia was still relatively low.

The performance of the pharmaceutical sector is inseparable from 
macro growth and business expansion by the issuers. Similarly, 
government regulations and health assistance projects from 
international institutions have also contributed significantly to the 
development of the pharmaceutical industry as a whole.

The pharmaceutical industry is one of the sector priorities that must 
be increased in 2019 because it is considered to have contributed 
significantly to the growth of the Indonesian economy.

The government ensures to provide various facilities to encourage the 
growth of the upstream pharmaceutical industry in order to meet the 
needs of the downstream industry, which so far are mostly imported 
from abroad.

The pharmaceutical industry in Indonesia currently has been able to 
meet 90% of the needs of the domestic pharmaceutical market. This 
is an achievement to be proud of because the production is dominated 
by local products.

The Ministry of Industry is optimistic that the pharmaceutical industry 
can grow 7% to 10% in 2018, and can grow better in 2019. This is 
triggered by an increase in investment and a positive performance 
record driven by the National Health Insurance (JKN) program. 
The JKN program is considered still a magnet for investors to invest 
because of the potential for increased demand.

The government is very concerned about these conditions, therefore 
the government provides convenience so that the pharmaceutical 
industry can produce industrial raw materials rather than having to 
import, by establishing a factory.

MARKET REVIEW

March 2019
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MARKET REVIEW

Targeted Pharmaceutical Industry Turnover of 
Rp700 Trillion
The national pharmaceutical industry is targeted to reap sales of Rp700 
trillion by 2025. The amount consists of domestic sales of Rp.450 
trillion and exports of Rp250 trillion.

“This is a pretty big target for the pharmaceutical industry. In 2025, 
the pharmaceutical industry’s market share has reached Rp. 700 
trillion compared to the current figure of Rp. 70 trillion. It is hoped 
that there will be a tenfold increase, but certainly with the support 
of the government, “said Deputy Secretary General of the Indonesian 
Pharmaceutical Companies Association (GP Farmasi Indonesia) 
Kendrariadi Suhanda.

To achieve this target, several strategies have been prepared, including 
the first, strengthening research and manufacturing of standardized 
natural biopharmaceutical products and integrated drug raw materials 
through cooperation. Second, mastery of technology and improvement 
of international standard manufacturing capabilities. Third, carry out 
an integrated international expantion. Fourth, creates a business 
environment that supports the growth of the national pharmaceutical 
industry and the fifth increase in the competence of human resources.

Meanwhile, throughout 2017 the performance of the pharmaceutical, 
chemical and traditional industries grew 6.85% higher than the national 
growth which grew 5.07%. In terms of investment, this industry 
jumped to 35.65% or IDR5.8 trillion compared to the previous year.

Bulgarian Market Opportunities for Indonesian 
Pharmaceutical Products 

Indonesia has exported pharmaceutical products (HS 30) to European 
Union countries, although its export value is still relatively small, namely 

USD 7.56 million in 2018 for products with HS 3004 (medicaments; 
consisting of mixed or unmixed products for therapeutic or prophylactic 
use , put up in measured doses (incl. those in the form of transdermal 
admin systems) or packed for retail sale). This shows that Indonesian 
pharmaceutical products have been received by the EU by meeting 
their requirements.

Bulgarian trade requirements or regulations as EU members are 
harmonized with EU regulations, so that pharmaceutical products 
from Indonesia have the opportunity to enter the Bulgarian market, 
because Indonesia has already been exported or has been accepted by 
the EU market.

Although Bulgaria’s import value of HS 30 is among the smallest in the 
EU in 2018, it has the 4th largest growth of the EU, namely 14% after 
Ireland (56%), Malta (30%) and Poland (15%), so the pharmaceutical 
industry is one of the promising sectors in the Bulgarian economy. On 
the other hand the growth trend of HS 3004 medicines in Bulgaria also 
increased 1.56% during the period 2013-2017.

The Bulgarian market provides an opportunity to explore a more 
established health sector market, with the export potential of Western 
Europe and the Middle East which includes:

• Technology, pharmaceutical services, and e-health;

• New drugs (brand and generic) especially for oncology, diabetes 
and cardiology;

• Immunization;

• Eye care products including eyeglass frames, lenses and optical 
products;

• Food supplements, especially from herbs;

• Medical equipment in large numbers such as latex gloves, first aid 
kits, syringes, nurse caps, masks, and so on.
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MARKET REVIEW

From the several requests above, food supplements are one of the best-
selling segments that have reached 11% growth and are estimated 
to reach a market size of USD 190 million. Food supplements have 
increased in popularity over the past 5 years and accounted for more 
than half of the total sales of vitamins and food supplements, with a 
share of 53%. The increasing popularity of these products is mainly due 
to supplements being seen as natural products, harmless and a healthy 
substitute for synthetic traditional medicines that have potential side 
effects. The most popular category of food supplements is probiotic 
supplements, with sales of USD 12 million in 2016, representing 22% 
of total food supplement sales.

The Bulgarian medicine sector is growing driven by modernization of 
production and foreign investment generated from EU membership. 
Imports accounted for more than half of the total market, but exports 
also grew rapidly in the market of the Common Wealth of Independent 
States (CIS) which grew quite high.

HS 3004 or in it includes generic medicines having a large enough 
market in Bulgaria, one of them because of the low cost. This product 
represents around 80% of the market by volume and 50% of the total 
value of HS 30. The challenge is that domestic producers play an 
important role in this market. Regarding the introduction of generic 
substitutions and recipes regularly discussed with the professional 
community and the Association of Bulgarian Pharmaceutical Producers 
(ABPM) even though no legislative steps were taken. Nonetheless, 
there is government pressure on price restrictions that contribute to 
the expansion of the market for generic drugs.

The tendency of generic products is an increasingly large market 
share because the Bulgarian government is increasingly focusing on 
controlling costs and making strong local generic drugs. Product quality 
has significantly increased as a result of compliance with EU production 
requirements. Whereas in the non-prescription pharmaceutical market 
which is currently still limited in Bulgaria the trend is beginning to rise 

with increasing consumer awareness of health, strong advertising 
support, and a focus on controlling costs in health care.

Bulgaria has one of the largest pharmaceutical producers, Sopharma, 
which produces genuine and generic medicines and is the only 
ampoule producer in Bulgaria. The company was state-owned until 
2000, which Sopharma later brought together 6 companies in the 
company’s structure namely Sopharma AD, Unipharm ASD, Vramed 
AD, Pharmachim Holdings AD, NIFHI AD, and Rostbalkanpharm. 
In 2007 Sopharma added Bulgarian Rose and Sevtopolis AD to his 
company group.

Bulgaria has a positive perception of Indonesia, especially in terms 
of tourism, but has not entered into its products so that “made in 
Indonesia” does not have much influence in one of the considerations 
of Bulgarian consumer preferences because at the consumer level 
Indonesian pharmaceutical products have not been found. Although 
Indonesia’s diplomatic bilateral relations with Bulgaria began in 1956, 
Indonesian products have not entered intensively into the Bulgarian 
market.

With Bulgaria’s positive perception of Indonesia, if Indonesia can 
market one of its products well and be accepted by the Bulgarian 
market, then it will be easy to enter other types of products. The general 
awareness that is built will help the acceptance of new products that 
support the marketing of Indonesian products. In accordance with the 
theory of Zeithamal (2004) which formulates customer satisfaction 
as a customer evaluation of a product or service in terms of whether 
product or service has their needs and expectations, then customer 
satisfaction is a behavior formed as a purchase of the product. 
Consumer satisfaction is very important because they will re-use the 
Indonesian products offered which then build market loyalty.
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LIST OF EXPORTERS

1. PHAPROS Tbk, PT
 Gedung RNI, Jl. Denpasar Raya Kav D III - Kuningan, Jakarta 

Selatan.

 Telp.: (62-21) 5276263, 5276264 
 Fax.: (62-21) 5209381

 E-mail: marketing@phapros.co.id, factory@phapros.co.id 
 Website: http://phapros.co.id

 Contact person: Aisyah Cinintiya, Dra. Barokah Sri Utami, MM., Apt., 
M. Yana Aditya

 
2. KIMIA FARMA (PERSERO) Tbk, PT
 Jl. Veteran No. 9, Kel. Gambir - Kec. Gambir, Jakarta Pusat

 Telp.: (62-21) 3847709, 3847708, 34834261, 3457708 
 Fax.: (62-21) 3814441, 3454339

 E-mail: webmaster@kimiafarma.co.id, ikapersada@kimiafarma.co.id
 Website: www.kimiafarma.co.id

 Contact person: M. Sjamsul Arifin, Drs. Agus Muhammad, MAcc, 
Elfa S

 
3. DANKOS LABORATORIES Tbk, PT
 Jl. Rawa Gatel Blok III S Kav. 37-38, Kawasan Industri Pulo Gadung, 

Jakarta Timur

 Telp.: (62-21) 4600158 
 Fax.: (62-21) 4611301

 E-mail: dnkslabs@rad.net.id, dankos@hotmail.com

 Contact person: Purno Suryanto, Dankos Subroto

 
4. KALBE FARMA Tbk., PT
 Gedung KALBE Jl. Letjend. Suprapto Kav. 4, Cempaka Putih (P.O.Box 

3105 Jakarta)

  Telp.: (62-21) 42873888, 42873889, 4203000 ext. 1956 
 Fax.: (62-21) 42873680, 4205000, 4244983

 E-mail: corp.comm@kalbe.co.id, vidjongtius@kalbe.co.is,   
 kartika.setiabudy@kalbe.co.id, jenni.sartika@kalbe.co.id, christina.

anggraini@kalbe.co.id
 Website: www.kalbe.co.id

 Contact person: Bernadette Ruth Irawati Setiady, MSc., Drs. 
Johannes Setijono, Vidjongtius

 

5. SANBE FARMA, PT
 Jl. Taman Sari No. 10, Kel. Taman Sari - Kec. Bandung Wetan, 

Bandung

 Telp.: (62-22) 4207725 
 Fax.: (62-22) 4238476, 4261019

 E-mail: irfan@sanbe-farma.com, utami@sanbe-farma.com
 Website: www.sanbe-farma.com

 Contact person: Poedjokerto, Irfan Kazi, Drs. Jahja Santoso, Apt., 
Budi Tanuadi Supena

 

6. KONIMEX, PT
 Desa Sanggrahan, Kec. Grogol (PO BOX 233 Solo 57102), Sukoharjo

 Telp.: (62-271) 716246, 719966, 714645 
 Fax.: (62-271) 716247

 E-mail: customer_service@konimex.com, overseas@konimex.com 
 Website: www.konimex.com

 Contact person: Julianto Prasetio, Dwi Setyo Rini, Joseph, Rachmadi 
Joesoef

7. MEDIFARMA LABORATORIES, PT
 Jl. Raya Bogor Km 33 , Cimanggis, Depok

 Telp.: (62-21) 8740659 (Hunting) 
 Fax.: (62-21) 8740773

 E-mail: info@medifarma.biz, renysusilo@gmail.com 
 Website: http://www.medifarma.biz/

 Contact person: Lia Wilaasih, Carlos De Casro Ejercito

8. NOVELL PHARMACEUTICAL LABORATORIES, PT
 Jl. Pos Pengumben Raya No. 8 RT. 05/RW. 05, Sukabumi Selatan - 

Kebon Jeruk, Jakarta Barat

 Telp.: (62-21) 5355888, 53668600 
 Fax.: (62-21) 5355822

 E-mail: info@novellpharm.com, roylembong@novellpharm.com  
 Website: www.novellpharm.com

 Contact person: Roy Lembong

9. LAUTAN LUAS Tbk, PT
 Graha Indramas Lt. 6-12, Jl. AIP II K. S. Tubun Raya No. 77, Jakarta 

Barat

 Telp.: (62-21) 53677777 
 Fax.: (62-21) 53671120, 53671150, 53671151, 53671230

 E-mail: lautan.luas@lautan-luas.com, info@lautan-luas.com   
 Website: www.lautan-luas.com

 Contact person: Ghaekyuetuch Rani, Soewandhi Soekamto

10. OTTO PHARMACEUTICAL INDUSTRIES LTD, PT
 Mensa Building 1st floor, Jl. H R Rasuna Said Kav. B 34, Jakarta 

Selatan

 Telp.: (62-21) 5254108 
 Fax.: (62-21) 5256309

 E-mail: recruitment@ottopharm.com, fthe.system@yahoo.com   
 Website: www.ottopharm.com

 Contact person: Jimmy Sudharta
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COMMERCIAL ATTACHES

Australia (Canberra)
8, Darwin Avenue, Yarralumia
Canberra, ACT 2600
Phone : (+61-2) 62508600, 62508654
Fax : (+61-2) 62730757, 62736017
Email : atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)
Boulevard de la Woluwe 38, 1200 Brussels
Phone : (+32-2) 7790915
Fax : (+32-2) 7728190
Website : www.embassyofindonesia.eu

Canada (Ottawa)
55 Parkdale Avenue, Ottawa Ontario, K1Y 1E5
Phone : (+1-613) 7241100 ext.307
Fax : (+1-613) 7241105, 7244959
Email : commerce@indonesia-ottawa.org
Website : http:/trade.indonesia-ottawa.org

China (Beijing)
Indonesian Embassy Dongzhimenwai Dajie
No. 4 Chaoyang District
Phone : (+00861) 65324748, 3811340842
Fax : (+00861) 65325368
Email : atdag-chn@kemendag.go.id

Egypt (Cairo)
Embassy of The Republic of Indonesia
13 Aisha El-Taimoureya St, Garden City, Cairo
Phone : (+20-2) 7944698
Fax : (+20-2) 7962495
Email : atdag-egy@kemendag.go.id

France (Paris)
47-49, rueCortambert 75116 Paris
Indonesian Mission to the European Union Boulevard
Phone : (+33-1) 45030760, 45044872 ext.418
Fax : (+33-1) 45045032
Email : atdag-fra@kemendag.go.id

Germany (Berlin)
c/o Embassy of the Republic of Indonesia
LehrterStrabe 16-1710557 Berlin
Phone : (+49-30) 47807142
Fax : (+49-30) 44737142, 47807290
Email : trade@indonesian-embassy.de
Website : www.indonesian-embassy.de

India (New Delhi)
Embassy of the Republic of Indonesia 50-A
Kautilya Marg Chanakyapuri 110021
Phone : (+91-11) 26114100
Fax : (+91-11) 26885460
Email : atdag-newdelhi@yahoo.com

Italy (Rome)
Indonesian Embassy Via Campania 53-55
Rome 00187
Phone : (+39-06) 42009101
Fax : (+39-06) 4880280
Email : indorom@indonesianembassy.it

Japan (Tokyo)
Indonesian Embassy 5-2-9, Higashi Gotanda,
Shinagawa-ku Tokyo 141-0002
Phone : (+81-3) 34414201 ext.321
Fax : (+81-3) 34471697
Email : trade@kbritokyo.jp
Website : www.shoumubu.kbri.jp

Malaysia (Kuala Lumpur)
Indonesian Embassy No.233 Jalan Tun Razak
50400 Kuala Lumpur
Phone : (+603) 21164000, 21164067
Fax : (+603) 21167908, 21448407
Email : atdag.kbrikl@gmail.com
Website : www.kbrikualalumpur.org

Netherlands (Den Haag)
Tobias Asserlaan 82517 KC Den Haag
Phone : (+86-10) 65325486/87/88
   ext. 3014, 3017, 3030
Fax : (+86-10) 65325368, 65325783
Email : atdag@indonesia.nl

Philippines (Manila)
Indonesian Embassy 185 Salcedo Street,
Legaspi Village Makati City
Phone : (+632) 8925061/68
Fax : (+632) 8925878, 8674192
Email : atdag-phl@kemendag.go.id

Russia Federation (Moscow)
Indonesian Embassy Apt.76
Entr. 3 Korovyval 7 Moscow 119049
Phone : (+7-495) 2383014
Fax : (+7-495) 2385281
Email : atdag-rus@kemendag.go.id

Saudi Arabia (Ryadh)
Indonesian Embassy Riyadh Diplomatic Quarter
P.O. Box 94343
Phone : (+966-1) 4882800, 4882131 Ext. 120
Fax : (+966-1) 4882966
Email : atdag-sau@kemendag.go.id

Singapore
Embassy of the Republic of Indonesia
7 Chatsworth Road Singapore 249761
Phone : (+65) 67375420
Fax : (+65) 67352027
Email : atdag-sgp@kemendag.go.id

South Korea (Seoul)
Indonesian Embassy, 380 Yoidaebang-ro
Yeongdeungpo-gu Seoul 150-895
Phone : (+82-2) 7835675/7
Fax : (+82-2) 7837750
Email : atdag-kor@kemendag.go.id

Spain (Madrid)
Indonesian Embassy 65, Calle de Agastia 28043 Madrid
Phone : (+34) 914130294 Ext. 223
Fax : (+34) 91413899
Email : atdag-esp@kemendag.go.id

Switzerland (Geneva)
Indonesia Permanent Mission - Rue de Saint
Jean 30 Geneva 1203
Phone : (+41-22) 9401736
Fax : (+41-22) 9401734
Website : www.mission-indonesia.org

Thailand (Bangkok)
Indonesian Embassy, 600-602 Petchburi Road, Rajthevi, 
Phayathai Bangkok - Thailand 10400
Phone : (+66-2) 2523135/40 Ext. 123
Fax : (+66-2) 2551264, 2551267
Email : atdag.bkk@gmail.com

United Kingdom (London)
Embassy of the Republic of Indonesia 38 
Grosvenor Square London W1K 2 HW
Phone : (+44-20) 74997661, 72909620
Fax : (+44-20) 74957022
Email : atdag-gbr@kemendag.go.id

United States of America (Washington DC)
2020 Massachusetts Avenue, NW, Washington DC 20036
Phone : (+1-202) 7755200/5352
Fax : (+1-202) 7755354
Email : commercial-attacheembassyofindonesia.org
Website : www.embassyofindonesia.org

Vietnam (Hanoi)
50 Ngo Quyen street, Hanoi - Vietnam
Phone : (+84-24) 38253363, 38253324
Fax : (+84-24) 38259274
Mobile : (+84-24) 904517636
Email : atdag.hanoi@kemlu.go.id

KDEI (Taipei)
Indonesian Economic and Trade Office to Taipei
Twinhead Bld 6F No.550 RuiGoang Rd, Eihu District Taipei 
114, Taiwan ROC
Phone : (+886-2) 87526170 Ext.637, 640
Fax : (+886-2) 87523706
Email : kakdei-twn@kemendag.go.id
Website : www.kdei-taipei.org

Commercial Consul (Hongkong)
127-129 Leighton Road, 6-8 Keswick Street, Causeway 
Bay Hongkong, P.R.Tiongkok
Phone : (+852) 36510201, 28904421
Fax : (+852) 28950139
Email : kondag-hkg@kemendag.go.id;
   info@cgrihk.com
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BARCELONA
Calle Aribau 250, Bj.08006 Spain
Phone : (+34) 934144662
Fax : (+34) 934146188
Email : info@itpc-barcelona.es
Website : www.itpc-barcelona.es

BUDAPEST
No. 101, 1st floor, ECE Building, 12 Bajcsy 
Zsilinszky Street Budapest, 1051 Hungary
Phone : (+36-1) 3176382
Fax : (+36-1) 2660572
Email : inatrade@itpc-bud.hu
Website : www.itpc-bud.hu

BUSAN
#103, Korea Express Building, 1211-1 Choryang
Dong, Dong-gu, Busan, South Korea 601-010
Phone : (+82-51) 4411708
Fax : (+82-51) 4411629
Email : itpc-kor@kemendag.go.id
Website : www.itpc-busan.com

CHENNAI
3rd floor, Ispahani Center, 123/124
Nungambakkam High Road Chennai 600034
Phone : (+91-44) 42089196
Fax : (+91-44) 42089197
Email : itpc.chennai@kemendag.go.id;
   itpcchennai@yahoo.com
Website : www.itpcchennai.com

CHICAGO
670 N Clark Street, 1st floor Chicago, IL 60654
Phone : (+312) 6402463
Fax : (+312) 6402648
Email : itpc-chicago@itpcchicago.com
Website : www.itpcchicago.com

DUBAI
Al Masraf Tower 4th floor Office No.403 Baniyas Road
Deira P.O.Box 41664 United Arab Emirates
Phone : (+971-4) 2278544
Fax : (+971-4) 2278545
Email : itpcdxb@emirates.net.ae
Website : www.itpc-dubai.com

HAMBURG
GlockengieBerwall 17, 20095 Hamburg
Phone : (+49-40) 33313280/81/83
Fax : (+49-40) 33313282
Email : itpc@itpchamburg.de
Website : www.itpchamburg.de

JEDDAH
Consulate General of the Republic of Indonesia
Jeddah Al-Mualifin Street, Al-Rehab District/5
P.O.Box 1021411
Phone : (+966-2) 6711271
Fax : (+966-2) 6730205
Email : itpc.jed09@gmail.com

JOHANNESBURG
7th floor The Forum, 2 Maude Street, Sandown,
Sandton 2146 South Africa
Phone : (+27-11) 8846240
Fax : (+27-11) 8846242
Email : itpc@itpcjohannesburg.com;
   info@itpcjohannesburg.com
Website : www.itpcjohannesburg.com

LAGOS
5B, Anifowoshe Street, Off Odeola Odeku Street
Victoria Island, Nigeria
Phone : (+234-1) 4619865
Fax : (+234-1) 4619862
Email : itpclagos@yahoo.co.id;
   info@itpclgs.com
Website : www.itpclgs.com

LOS ANGELES
3457 Wilshire Boulevard, Suite 101
Los Angeles, CA 90010
Phone : (+213) 3877041
Fax : (+213) 3877047
Email : itpcla@sbcglobal.net;
   itpc-usa@kemendag.go.id
Website : www.itpcla.com

MEXICO CITY
Arquimedes No. 130, Oficina 105, Primer Piso
Col.Polanco Del. Miguel Hidalgo, C.P.11570
Ciudad de Mexico
Phone : (+52-55) 50836055/57
Fax : (+52-55) 50836056
Email : info@itpcmexicocity.mx
Website : www.itpcmexicocity.mx

MILAN
Via Vittor Pisani 8, 6th floor, 20124 Milano
Phone : (+39-02) 36598182
Fax : (+39-02) 36598191
Email : info@itpcmilan.it;
Website : www.itpcmilan.it

OSAKA
Matsushita IMP Building 2F 1-3-7, Shiromi, Chuo-ku
Osaka 540-6302 Japan Nagahori Tsurumi Ryokuchi 
Line Osaka Business Park St. Exit 4
Phone : (+06) 69473555
Fax : (+06) 69473556
Email : itpc.osaka@kemendag.go.id
Website : www.itpc.or.jp

SANTIAGO
Nueva Tajamar 481, Torre Sur, Officina 706, 
Las Condes
Phone : (+562) 4410494
Fax : (+562) 4410495
Email : itpc@itpcsantiago.cl
Website : www.itpcsantiago.cl

SAO PAULO
Edificio Park Lane, Alameda Santos No.1787 -
Conj.111-110 Andar Cerqueira Cesar, ZIP 01419-002 
Brazil
Phone : (+55-11) 32630472
Fax : (+55-11) 32538126
Email : itpcsp@itpcsp.org
Website : www.itpcsaopaulo.org

SHANGHAI
Shanghai Mart Building (Office Tower) 10/F Rooms 
B 50, Yan,an Road West No. 2299, Changning 
District Shanghai 200336 PR China
Email :  itpc.shanghai@kemendag.go.id

SIDNEY
Level 2, 60 Pitt Street - Sidney
New South Wales 2000 Australia 
Phone : (+61-2) 92528783
Fax : (+61-2) 92528784
Email : trade@itpcsydney.com
Website : www.itpcsydney.com

INDONESIAN TRADE PROMOTION CENTER (ITPC)

34th

Organized by :

The Ministry of Trade of The Republic of Indonesia
Directorate General of National Export Development

Phone : +6221-3510-347/2352-8645
Fax : +6221-2352-8645

tradeexpoindonesia@kemendag.go.id
www.tradeexpoindonesia.com

DJPEN - Direktorat Jenderal Pengembangan Ekspor Nasional
Kementerian Perdagangan

Jl.M.I.Ridwan Rais No.5, Gedung Utama Lantai 3
Jakarta Pusat, INDONESIA 10110

Telp. : (62-21) 3858171
Fax. : (62-21) 23528652

www. djpen.kemendag.go.id

CSC@kemendag.go.id

CSC Kemendag

@csckemendag

O c t o b e r  2019
Jakarta, INDONESIA


